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INTISARI 

Penelitian ini bertujuan untuk mengetahui pengaruh Produk dan Kepercayaan Merek 

baik secara parsial maupun simultan terhadap Keputusan pembelian Susu Formula Balita di 

Kecamatan Sabbang Selatan. Populasi dan sampel dari penelitian ini adalah Ibu dari konsumen 

susu formula balita yang berada di Kecamtan Sabbang Selatan dan diambil sebanyak 100 

responden dengan menggunakan metode Porposive Sampling, yaitu sebuah tekhnik 

pengambilan sampel berdasarkan penilaian pribadi mengenai beberapa karakteristik yang 

sesuai dari anggota sampel. Metode analisis yang digunakan adalah regresi linear berganda dan 

hasil pengujian menunjukkan bahwa produk dan kepercayan merek secara parsial berpengaruh 

signifikan terhadap keputusan pembelian serta produk dan kepercayaan merek secara simultan 

berpengaruh signifikan terhadap keputusan pembelian. 

 

Kata Kunci: Produk, Kepercayaan Merek, Keputusan Pembelian. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



ABSTRACT 

 

This study aims to determine the effect of product and brand trust both partially and 

simultaneously on the decision to purchase infant formula milk in South Sabbang District. The 

population and sample of this study were mothers of infant formula milk consumers who were 

in South Sabbang District and were taken as many as 100 respondents using the Porposive 

Sampling method, which is a sampling technique based on personal assessments of some of the 

appropriate characteristics of the sample members. The analytical method used is multiple 

linear regression and the test results show that the product and brand trust partially have a 

significant effect on purchasing decisions and product and brand trust simultaneously have a 

significant effect on purchasing decisions. 

 

Keywords: Product, Brand Trust, Purchase Decision. 

 


