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INTISARI

Penelitian ini bertujuan untuk mengetahui apakah pengaruh budaya, sosial, pribadi, dan
psikologis berpengaruh signifikan terhadap keputusan pembelian pada produk UMKM Kota
Palopo. Metode ini menggunakan metode kuantitatif dengan menggunakan data primer, metode
pengambilan data menggunakan survei kuesioner kepada 120 responden UMKM Kota Palopo.
Analisis dalam penelitian ini menggunakan analisis regresi linear berganda, setelah data
dikumpulkan data analisis menggunakan program SPSS versi 23. Hasil penelitian ini dengan
analisis regresi linear berganda menggunakan pengujian koefisien determinasi (R?) dan uji
hiotesis uji (T). Hasil penelitian ini menunjukan bahwa budaya (X1), sosial (X2), pribadi (X3),
dan psikologis (X4) berpengaruh positif atau signifikan terhadap keputusan pembelian.

Kata kunci: Budaya, Sosial, Pribadi, Psikologis, dan Keputusan Pembelian.



ABSTRACK

This study aims to determine whether cultural, social, personal, and psychological influences
have a significant effect on purchasing decisions on UMKM products in Palopo City. This
method uses a quantitative method using primary data, the data collection method uses a
questionnaire survey to 120 respondents of UMKM in Palopo City. The analysis in this study
uses multiple linear regression analysis, after the data is collected the analysis data uses the
SPSS version 23 program. The results of this study are multiple linear regression analysis using
the coefficient of determination (R2) and hypothesis testing (T). The results of this study indicate
that cultural (X1), social (X2), personal (X3), and psychological (X4) have a positive or
significant effect on purchasing decisions.

Keywords: Culture, Social, Personal, Psychological, and Purchasing Decisions.



AULIA SKRIPSIdoc - Aulia https://Ildikti9.turnitin.com/viewer/submissions/oid:22918:8114260/print...

° e o pr
turnitin
AULIA SKRIPSI.doc
Jun 29,2021

18652 words / 95772 characters

Aulia

AULIA SKRIPSILdoc

Sources Overview

22%

OVERALL SIMILARITY

eprints.walisongo.ac.id
® 3%
INTERNET
@ core.ac.uk 29
INTERNET %
media.neliti.com
o,
@ INTERNET 2%
eprints.unm.ac.id o
@ INTERNET 2%
www.scribd.com
® 1%
INTERNET
eprints.undip.ac.id a
@ INTERNET 1%
text-id.123dok.com
o
@ INTERNET <1%
www.researchgate.net
<1%
INTERNET
repository.umpalopo.ac.id
©) <1%
INTERNET
docobook.com
o
INTERNET <1%
etheses.uin-malang.ac.id
® <%
INTERNET
jurnal.stieama.ac.id o
@ INTERNET <1%
repository.uin-suska.ac.id
® o <%
INTERNET
repository.unhas.ac.id
g <%
INTERNET
repository.uksw.edu
@ INTERNET <1%

1 of 265 29/06/2021, 8:52



AULIA SKRIPSIdoc - Aulia

2 of 265

® ® ® @ ® ® ®B® ® O B® ® ® ® 0 ® 6 G @ 6

® O

studentjournal.petra.ac.id
INTERNET

repositori.uin-alauddin.ac.id
INTERNET

jurnal.univpgri-palembang.ac.id
INTERNET

digilib.umpalopo.ac.id:8080
INTERNET

eprints.unpam.ac.id
INTERNET

repository.ub.ac.id
INTERNET

id.123dok.com
INTERNET

repository.uin-malang.ac.id
INTERNET

jamal.ub.ac.id
INTERNET

ondertiteling.tumbir.com
INTERNET

dishub.bantenprov.go.id
INTERNET

eprint.stieww.ac.id
INTERNET

ejurnal.seminar-id.com
INTERNET

mitrakab.go.id
INTERNET

lib.uin-malang.ac.id
INTERNET

prosiding.unipma.ac.id
INTERNET

stiemmamuiju.e-journal.id
INTERNET

eprints.amikompurwokerto.ac.id
INTERNET

ejournal.unesa.ac.id
INTERNET

thesis.binus.ac.id
INTERNET

repositori.umsu.ac.id
INTERNET

repository.uinjkt.ac.id
INTERNET

www.coursehero.com
INTERNET

https://Ildikti9.turnitin.com/viewer/submissions/oid:22918:8114260/print...

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

<1%

29/06/2021, 8:52



AULIA SKRIPSIdoc - Aulia https://Ildikti9.turnitin.com/viewer/submissions/oid:22918:8114260/print...

www.ejournal.pelitaindonesia.ac.id -
= <1%
INTERNET
Preprint source
Mirké Gati. "Kis- és kozépvallalatok marketingtevé égének befolyasol tényez6i — Kiilonds tekintettel az online marketingtevékenységekre®,.. <71 %
CROSSREF POSTED CONTENT
ejournal.kemsos.go.id
@ <1%
INTERNET
eprints.radenfatah.ac.id
<1%
INTERNET
ojs.udb.ac.id 4
INTERNET <1 16
repository.radenintan.ac.id
<1%
INTERNET

Excluded search repositories:
* Publications

Excluded from Similarity Report:
* Small Matches (less than 25 words).

Excluded sources:
« None

3 0f 265 29/06/2021, 8:52



