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Lampiran 1: kuesioner Penelitian 

LAMPIRAN 1: KUESIONER PENELITIAN 

KUESIONER RESPONDEN 

PENGARUH STRATEGI PROMOSI PADA MEDIA SOSIAL 

TERHADAP PENINGKATAN PENJUALAN SOLATA CAFÉ 

KOTA PALOPO 

Assalamualaikum wr. wb bersama ini, saya mohon kesediaan anda untuk 

meluangkan waktu untuk mengisi kuesioner tentang “pengaruh strategi promosi 

pada media sosial terhadap peningkatan penjualan solata café kota palopo”. 

Informasi yang anda berikan sangat berarti bagi penelitian saya. Atas bantuan 

anda, saya ucapkan terimakasih. 

A. PROFIL RESPONDEN 

No. Responden :  

Tanggal  :  

Nama  :  

Umur  :  

Suku  :  

 Status Pernikahan : 

Pilih salah satu jawaban sesuai dengan yang sebenarnya. 

1. Jenis Kelamin 

a) Laki-laki 

b) Perempuan 

2. Pendidikan terakhir : (Pilih salah satu dibawah ini) 

a) SMP 

b) SMA 
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c) Diploma 

d) S1/S2 

e) Lainnya... 

3. Usia 

a) 17-20 Tahun 

b) 21-30 tahun 

c) 31-40 tahun 

d) Lebih dari 41 tahun 

 

4. Pekerjaan saat ini : (Pilih salah satu dibawah ini) 

a) Pelajar/Mahasiswa 

b) Wiraswasta 

c) Peg.Swasta 

d) PNS 

e) Lainnya..... 

 

B. PERNYATAAN PENELITIAN 

Petunjuk: 

Pilihlah salah satu jawaban yang paling sesuai menurut pendapat anda dengan 

memberikan tanda ceklis ( √ ) pada kolom jawaban yang dianggap paling sesuai. 

Keterangan : 

STS : Sangat Tidak Setuju 

TS : Tidak Setuju 

N  : Netral  

S  : Setuju 
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SS : Sangat Setuju 

 

A. Variabel Independent; Strategi Promosi 

1. Pernyataan Faktor Periklanan  

No Pernyataan Jawaban 

  SS S N TS STS 

1. Periklanan yang ditawarkan solata 

café dalam media sosial menarik 

perhatian  

     

2. Periklanan yang ditawarkan solata 

café dalam media sosial menarik 

minat 

     

3. Periklanan solata café dalam media 

sosial mempengaruhi keinginan atau 

kebutuhan 

     

4. Periklanan solata café dalam media 

sosial memenuhi rasa percaya 

konsumen 

     

5. Periklanan solata café dalam media 

sosial mempengaruhi tindakan 

konsumen untuk berkunjung 

     

 

2. Pernyataan Faktor Personal selling 

No Pernyataan Jawaban 

  SS S N TS STS 
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1. Personal selling yang dilakukan 

solata café dengan presentations 

mempengaruhi konsumen 

     

2. Personal selling yang dilakukan 

solata café dengan trade shows 

menarik perhatian  

     

3. Personal selling yang ditawarkan 

solata café dengan incentives 

program memberikan keuntungan 

     

 

 

3. Pernyataan Faktor Promosi Penjualan 

No Pernyataan Jawaban 

  SS S N TS STS 

1. Customer promotion yang ditawarkan 

solata café menarik konsumen dalam 

bertransaksi 

     

 

2. Trade promotion yang dilakukan 

solata café memberikan dampak 

kepada konusmen  

     

3. Sales force promotion yang 

ditawarkan menarik minat konsumen 

     

4. Business promotion yang dilakukan 

solata café menarik perhatian 

konsumen dalam bertransaksi 

     

 

4. Pernyataan Faktor Publistas dan Public Relation 
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No Pernyataan Jawaban 

  SS S N TS STS 

1. Interpreter atau in the middle yang 

diterpkan solata café memberikan 

kenyamanan 

     

2. Lubricant yang dilakukan solata café 

mempengaruhi konsumen 

     

3. Pemonitoring yang dilakukan solata 

café mempengaruhi loyalitas 

konsumen 

     

4. Komunikasi yang dilakukan solata 

café memberikan kenyamanan dan 

loyalitas konsumen 

     

 

B. Variabel dependent: Peningkatan Penjualan(Y) 

No Pernyataan Jawaban 

  SS S N TS STS 

1. Kondisi dan kemampuan pelayanan 

mempengaruhi minat konsumen 

     

2. Kondisi pasar mempengaruhi 

konsumen dalam bertransaksi 

     

3. Modal mempengaruhi konsumen 

dalam bertransaksi 

     

4.  Kondisi organisasi perusahaan 

mempengaruhi minat beli 

     

5.  Kondisi konsumen memperngaruhi 

minat bertransaksi 

     

6. Kondisi produsen solata café 

mempengaruhi minat konsumen 
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7. Peran pemerintah berpengaruh dalam 

minat konsumen melakukan 

transaksi di tengah pandemi 

     

 

Lampiran 2: Hasil perhitungan kuesioner 

Periklanan X2 

NO RESPONDEN 
PERIKLANAN X1 

TOTAL X1 
X1.1 X1.2 X1.3 X1.4 X1.5 

1 2 1 3 2 3 11 

2 1 1 2 2 2 8 

3 1 2 2 2 1 8 

4 2 2 3 1 2 10 

5 1 2 2 2 2 9 

6 1 2 3 2 1 9 

7 2 2 2 3 1 10 

8 1 2 1 2 1 7 

9 3 3 3 3 3 15 

10 3 3 3 3 3 15 

11 2 2 1 2 1 8 

12 2 2 2 2 5 13 

13 2 3 2 3 2 12 

14 1 1 1 2 1 6 

15 1 2 1 2 1 7 

16 1 1 1 1 1 5 

17 3 3 3 3 3 15 

18 2 2 4 2 2 12 

19 2 2 2 2 3 11 

20 1 1 1 1 2 6 

21 2 2 2 1 2 9 

22 2 2 1 2 1 8 

23 4 3 3 3 4 17 

24 3 2 3 3 2 13 

25 2 2 1 2 1 8 

26 4 3 3 3 3 16 

27 3 4 3 3 2 15 

28 2 2 3 3 2 12 

29 1 1 2 2 1 7 

30 2 2 3 2 2 11 

31 1 2 3 2 1 9 
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32 2 2 3 2 3 12 

33 2 1 1 1 2 7 

34 2 2 1 3 2 10 

35 2 2 2 3 2 11 

36 1 1 2 2 2 8 

37 2 2 2 2 3 11 

38 2 2 2 2 1 9 

39 1 2 2 2 1 8 

40 1 2 2 2 1 8 

41 1 1 2 2 1 7 

42 1 2 3 3 2 11 

43 1 2 3 3 2 11 

44 1 2 3 2 2 10 

45 2 2 2 3 2 11 

46 2 2 2 3 2 11 

47 2 2 3 2 3 12 

48 2 3 2 2 2 11 

49 2 2 2 2 2 10 

50 2 2 2 2 2 10 

 

NO RESPONDEN 
PERSONAL SELLING X2 

TOTAL X2 
X2.1 X2.2 X2.3 

1 1 3 2 6 

2 2 2 2 6 

3 2 2 2 6 

4 3 2 3 8 

5 3 3 2 8 

6 3 2 1 6 

7 2 2 2 6 

8 1 1 1 3 

9 3 3 3 9 

10 3 3 3 9 

11 3 2 2 7 

12 2 5 2 9 
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13 3 2 2 7 

14 2 1 3 6 

15 2 1 2 5 

16 1 1 1 3 

17 3 3 4 10 

18 2 2 2 6 

19 2 3 2 7 

20 1 2 1 4 

21 2 2 3 7 

22 2 2 3 7 

23 3 3 3 9 

24 2 2 3 7 

25 1 2 2 5 

26 4 5 5 14 

27 3 2 3 8 

28 3 2 3 8 

29 2 2 2 6 

30 2 2 2 6 

31 2 2 3 7 

32 2 3 3 8 

33 3 2 2 7 

34 2 3 3 8 

35 2 3 2 7 

36 3 3 3 9 

37 3 3 2 8 

38 2 3 2 7 

39 2 3 2 7 

40 2 3 2 7 
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41 3 2 3 8 

42 2 3 3 8 

43 3 3 3 9 

44 3 3 3 9 

45 2 3 2 7 

46 2 3 2 7 

47 3 2 2 7 

48 3 2 2 7 

49 2 2 2 6 

50 2 2 2 6 

 

NO RESPONDEN 
PROMOSI PENJUALAN X3 

TOTAL X3 
X3.1 X3.2 X3.3 X3.4 

1 2 3 1 2 8 

2 2 2 1 3 8 

3 3 2 2 2 9 

4 2 2 3 3 10 

5 2 2 3 2 9 

6 3 2 3 2 10 

7 2 2 2 2 8 

8 1 1 1 1 4 

9 3 3 3 3 12 

10 3 3 3 3 12 

11 2 2 2 2 8 

12 2 2 4 2 10 

13 2 2 3 3 10 
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14 1 2 1 1 5 

15 2 2 2 2 8 

16 1 1 1 1 4 

17 3 1 3 4 11 

18 2 2 2 2 8 

19 2 2 2 2 8 

20 1 2 1 1 5 

21 2 2 2 3 9 

22 1 3 2 2 8 

23 4 4 3 4 15 

24 3 3 3 2 11 

25 3 1 2 2 8 

26 4 4 4 3 15 

27 2 3 1 2 8 

28 3 2 3 3 11 

29 1 1 1 1 4 

30 3 2 2 2 9 

31 3 2 3 3 11 

32 2 2 2 2 8 

33 2 2 2 3 9 

34 3 3 3 3 12 

35 2 2 3 3 10 

36 3 3 3 3 12 

37 2 3 3 3 11 
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38 3 3 3 3 12 

39 2 2 2 3 9 

40 3 3 3 3 12 

41 3 3 3 3 12 

42 2 3 2 2 9 

43 2 3 3 3 11 

44 2 3 2 3 10 

45 2 3 3 3 11 

46 2 2 2 2 8 

47 2 3 2 2 9 

48 3 2 3 2 10 

49 2 2 2 3 9 

50 2 2 2 2 8 

 

NO RESPONDEN 
PUBLISITAS DAN PUBIC RELATION X4 

TOTAL X4 
X4.1 X4.2 X4.3 X.4.4 

1 3 1 2 3 9 

2 2 2 1 2 7 

3 2 2 2 2 8 

4 2 1 1 2 6 

5 2 2 3 2 9 

6 2 3 3 2 10 

7 3 3 2 1 9 

8 1 2 2 1 6 

9 3 3 3 3 12 

10 3 3 3 3 12 

11 2 2 2 2 8 
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12 2 2 2 5 11 

13 2 2 3 2 9 

14 1 2 1 1 5 

15 1 2 2 1 6 

16 1 1 1 1 4 

17 3 3 3 3 12 

18 2 2 2 2 8 

19 3 2 2 2 9 

20 1 1 2 1 5 

21 3 3 2 3 11 

22 2 3 3 1 9 

23 3 3 3 4 13 

24 2 3 3 2 10 

25 3 2 2 1 8 

26 4 4 4 4 16 

27 3 3 2 3 11 

28 3 3 3 2 11 

29 1 2 2 1 6 

30 2 3 3 3 11 

31 2 2 1 1 6 

32 3 2 1 1 7 

33 2 3 3 3 11 

34 3 2 2 1 8 

35 3 3 2 1 9 

36 2 3 3 2 10 

37 2 2 2 1 7 

38 2 3 2 1 8 

39 2 2 1 1 6 

40 2 3 2 1 8 

41 2 2 2 1 7 

42 2 2 2 2 8 
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43 2 3 2 2 9 

44 2 3 2 3 10 

45 2 3 2 2 9 

46 2 3 2 2 9 

47 2 2 3 3 10 

48 2 2 3 2 9 

49 2 3 2 2 9 

50 2 2 2 2 8 

 

NO RESPONDEN 

PENINGKATAN PENJUALAN Y 

TOTAL Y 

Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 

1 3 2 2 2 2 3 2 16 

2 2 1 2 1 5 5 2 18 

3 2 2 2 2 2 3 2 15 

4 2 2 2 1 2 3 2 14 

5 1 2 2 2 3 2 2 14 

6 2 2 3 3 3 2 2 17 

7 1 2 3 2 2 2 2 14 

8 1 1 1 1 1 1 3 9 

9 3 3 3 3 3 3 3 21 

10 3 3 3 3 3 3 3 21 

11 2 2 2 2 2 2 2 14 

12 2 2 5 5 2 2 2 20 
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13 2 2 2 2 3 3 2 16 

14 3 2 2 2 2 2 2 15 

15 1 2 2 3 3 2 2 15 

16 1 1 1 1 1 1 1 7 

17 4 3 1 1 1 1 1 12 

18 1 2 2 2 2 2 2 13 

19 2 2 2 2 3 3 3 17 

20 1 1 1 2 2 1 1 9 

21 3 3 3 2 3 3 2 19 

22 1 2 2 1 3 3 1 13 

23 5 3 4 5 4 4 3 28 

24 1 2 3 3 3 3 4 19 

25 1 2 2 4 2 3 2 16 

26 3 3 3 3 3 3 3 21 

27 1 3 2 2 2 3 2 15 

28 2 2 2 2 3 2 1 14 

29 1 2 2 2 2 2 2 13 

30 2 2 3 2 2 3 2 16 

31 1 3 1 2 1 3 2 13 

32 1 3 1 3 2 2 3 15 
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33 2 2 1 3 2 3 3 16 

34 1 2 1 3 1 3 2 13 

35 1 3 1 3 2 3 1 14 

36 1 3 3 3 2 1 3 16 

37 1 2 2 3 1 1 3 13 

38 1 3 2 3 2 2 3 16 

39 1 1 1 3 1 1 2 10 

40 1 1 1 3 1 2 2 11 

41 1 3 2 3 1 2 3 15 

42 2 2 2 3 2 3 3 17 

43 1 2 1 3 2 2 3 14 

44 2 3 2 3 2 2 2 16 

45 1 2 2 3 2 2 3 15 

46 3 2 3 2 3 2 2 17 

47 3 2 2 3 2 2 3 17 

48 2 2 2 2 2 2 2 14 

49 2 2 2 2 2 2 2 14 

50 2 2 2 2 2 2 2 14 
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Lampiran 3 Hasil Uji Deskriptif 

Periklanan (X1) 

Frequencies 

 

 

 

Frequency Table 

X1.1 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 18 36.0 36.0 36.0 

  S 25 50.0 50.0 86.0 

  N 5 10.0 10.0 96.0 

  TS 2 4.0 4.0 100.0 

  Total 50 100.0 100.0   

 

X1.2 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Statistics 

    X1.1 X1.2 X1.3 X1.4 X1.5 
TOTAL 

x1 

N Valid 50 50 50 50 50 50 

  Missing 0 0 0 0 0 0 

Mean   1.82 2.00 2.20 2.22 1.96 10.20 

Std. Error of 
Mean 

  0.110 0.090 0.111 0.087 0.124 0.389 

Median   2.00 2.00 2.00 2.00 2.00 10.00 

Mode   2 2 2 2 2 11 

Std. Deviation   0.774 0.639 0.782 0.616 0.880 2.748 

Variance   0.600 0.408 0.612 0.379 0.774 7.551 

Range   3 3 3 2 4 12 

Sum   91 100 110 111 98 510 
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Valid SS 9 18.0 18.0 18.0 

  S 33 66.0 66.0 84.0 

  N 7 14.0 14.0 98.0 

  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

X1.3 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 10 20.0 20.0 20.0 

  S 21 42.0 42.0 62.0 

  N 18 36.0 36.0 98.0 

  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

X1.4 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 5 10.0 10.0 10.0 

  S 29 58.0 58.0 68.0 

  N 16 32.0 32.0 100.0 

  Total 50 100.0 100.0   

 

X1.5 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 16 32.0 32.0 32.0 

  S 23 46.0 46.0 78.0 

  N 9 18.0 18.0 96.0 

  TS 1 2.0 2.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   
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Personal Selling (X2) 

Frequencies 

Statistics 

    X2.1 X2.2 X2.3 TOTAL X2 

N Valid 50 50 50 50 

  Missing 0 0 0 0 

Mean   2.32 2.44 2.38 7.14 

Std. Error of Mean   0.097 0.115 0.106 0.251 

Median   2.00 2.00 2.00 7.00 

Mode   2 2 2 7 

Std. Deviation   0.683 0.812 0.753 1.773 

Variance   0.467 0.660 0.567 3.143 

Range   3 4 4 11 

Sum   116 122 119 357 

 

Frequency Table 

X2.1 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 5 10.0 10.0 10.0 

  S 25 50.0 50.0 60.0 

  N 19 38.0 38.0 98.0 

  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

X2.2 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 4 8.0 8.0 8.0 

  S 24 48.0 48.0 56.0 

  N 20 40.0 40.0 96.0 

  STS 2 4.0 4.0 100.0 
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  Total 50 100.0 100.0   

X2.3 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 4 8.0 8.0 8.0 

  S 26 52.0 52.0 60.0 

  N 18 36.0 36.0 96.0 

  TS 1 2.0 2.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

Promosi Penjualan (X3) 

Frequencies 

Statistics 

    X3.1 X3.2 X3.3 X3.4 
TOTAL 

X3 

N Valid 50 50 50 50 50 

  Missing 0 0 0 0 0 

Mean   2.28 2.32 2.34 2.42 9.36 

Std. Error of 
Mean 

  0.103 0.101 0.113 0.103 0.340 

Median   2.00 2.00 2.00 2.00 9.00 

Mode   2 2 3 3 8 

Std. Deviation   0.730 0.713 0.798 0.731 2.405 

Variance   0.532 0.508 0.637 0.534 5.786 

Range   3 3 3 3 11 

Sum   114 116 117 121 468 

 

Frequency Table 

X3.1 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 6 12.0 12.0 12.0 

  S 26 52.0 52.0 64.0 
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  N 16 32.0 32.0 96.0 

  TS 2 4.0 4.0 100.0 

  Total 50 100.0 100.0   

 

X3.2 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 5 10.0 10.0 10.0 

  S 26 52.0 52.0 62.0 

  N 17 34.0 34.0 96.0 

  TS 2 4.0 4.0 100.0 

  Total 50 100.0 100.0   

 

X3.3 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 8 16.0 16.0 16.0 

  S 19 38.0 38.0 54.0 

  N 21 42.0 42.0 96.0 

  TS 2 4.0 4.0 100.0 

  Total 50 100.0 100.0   

 

X3.4 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 5 10.0 10.0 10.0 

  S 21 42.0 42.0 52.0 

  N 22 44.0 44.0 96.0 

  TS 2 4.0 4.0 100.0 

  Total 50 100.0 100.0   
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Publisitas dan Publik Relation (X4) 

Frequencies 

Statistics 

    X4.1 X4.2 X4.3 X.4 
TOTAL 

X4 

N Valid 50 50 50 50 50 

  Missing 0 0 0 0 0 

Mean   2.20 2.40 2.20 1.98 8.78 

Std. Error of 
Mean 

  0.095 0.095 0.099 0.135 0.322 

Median   2.00 2.00 2.00 2.00 9.00 

Mode   2 2 2 2 9 

Std. Deviation   0.670 0.670 0.700 0.958 2.279 

Variance   0.449 0.449 0.490 0.918 5.196 

Range   3 3 3 4 12 

Sum   110 120 110 99 439 

 

Frequency Table 

X4.1 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 6 12.0 12.0 12.0 

  S 29 58.0 58.0 70.0 

  N 14 28.0 28.0 98.0 

  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

X4.2 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 4 8.0 8.0 8.0 

  S 23 46.0 46.0 54.0 

  N 22 44.0 44.0 98.0 
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  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

X4.3 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 7 14.0 14.0 14.0 

  S 27 54.0 54.0 68.0 

  N 15 30.0 30.0 98.0 

  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

X4.4 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 18 36.0 36.0 36.0 

  S 19 38.0 38.0 74.0 

  N 10 20.0 20.0 94.0 

  TS 2 4.0 4.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

Peningkatan Penjualan (Y) 

Frequencies 

Statistics 

    Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 TOTAL Y 

N Valid 50 50 50 50 50 50 50 50 

  Missing 0 0 0 0 0 0 0 0 

Mean   1.78 2.16 2.06 2.46 2.18 2.34 2.24 15.22 

Std. Error of 
Mean 

  0.132 0.087 0.119 0.125 0.117 0.116 0.097 0.490 

Median   2.00 2.00 2.00 2.00 2.00 2.00 2.00 15.00 

Mode   1 2 2 3 2 2 2 14 

Std. 
Deviation 

  0.932 0.618 0.843 0.885 0.825 0.823 0.687 3.466 

Variance   0.869 0.382 0.711 0.784 0.681 0.678 0.472 12.012 
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Range   4 2 4 4 4 4 3 21 

Sum   89 108 103 123 109 117 112 761 

 

Frequency Table 

Y1.1 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 24 48.0 48.0 48.0 

  S 16 32.0 32.0 80.0 

  N 8 16.0 16.0 96.0 

  TS 1 2.0 2.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

Y1.2 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 6 12.0 12.0 12.0 

  S 30 60.0 60.0 72.0 

  N 14 28.0 28.0 100.0 

  Total 50 100.0 100.0   

 

Y1.3 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 12 24.0 24.0 24.0 

  S 26 52.0 52.0 76.0 

  N 10 20.0 20.0 96.0 

  TS 1 2.0 2.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

Y1.4 
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    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 6 12.0 12.0 12.0 

  S 20 40.0 40.0 52.0 

  N 21 42.0 42.0 94.0 

  TS 1 2.0 2.0 96.0 

  STS 2 4.0 4.0 100.0 

  Total 50 100.0 100.0   

 

Y1.5 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 9 18.0 18.0 18.0 

  S 26 52.0 52.0 70.0 

  N 13 26.0 26.0 96.0 

  TS 1 2.0 2.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

Y1.6 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 7 14.0 14.0 14.0 

  S 22 44.0 44.0 58.0 

  N 19 38.0 38.0 96.0 

  TS 1 2.0 2.0 98.0 

  STS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

Y1.7 

    Frequency Percent 
Valid 

Percent 
Cumulative 

Percent 

Valid SS 6 12.0 12.0 12.0 

  S 27 54.0 54.0 66.0 

  N 16 32.0 32.0 98.0 
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  TS 1 2.0 2.0 100.0 

  Total 50 100.0 100.0   

 

 

LAMPIRAN 4 Hasil Uji Validitas 

Periklanan (X1) 

Correlations 

Correlations 

    X1.1 X1.2 X1.3 X1.4 X1.5 TOTAL x1 

X1.1 Pearson 
Correlation 

1 .660** .364** .470** .588** .833** 

  Sig. (2-tailed)   0.000 0.009 0.001 0.000 0.000 

  Sum of Squares 
and Cross-
products 

29.380 16.000 10.800 10.980 19.640 86.800 

  Covariance 0.600 0.327 0.220 0.224 0.401 1.771 

  N 50 50 50 50 50 50 

X1.2 Pearson 
Correlation 

.660** 1 .408** .571** .327* .767** 

  Sig. (2-tailed) 0.000   0.003 0.000 0.021 0.000 

  Sum of Squares 
and Cross-
products 

16.000 20.000 10.000 11.000 9.000 66.000 

  Covariance 0.327 0.408 0.204 0.224 0.184 1.347 

  N 50 50 50 50 50 50 



26 
 
 

 

 

X1.3 Pearson 
Correlation 

.364** .408** 1 .373** .427** .702** 

  Sig. (2-tailed) 0.009 0.003   0.008 0.002 0.000 

  Sum of Squares 
and Cross-
products 

10.800 10.000 30.000 8.800 14.400 74.000 

  Covariance 0.220 0.204 0.612 0.180 0.294 1.510 

  N 50 50 50 50 50 50 

X1.4 Pearson 
Correlation 

.470** .571** .373** 1 0.243 .673** 

  Sig. (2-tailed) 0.001 0.000 0.008   0.090 0.000 

  Sum of Squares 
and Cross-
products 

10.980 11.000 8.800 18.580 6.440 55.800 

  Covariance 0.224 0.224 0.180 0.379 0.131 1.139 

  N 50 50 50 50 50 50 

X1.5 Pearson 
Correlation 

.588** .327* .427** 0.243 1 .738** 

  Sig. (2-tailed) 0.000 0.021 0.002 0.090   0.000 

  Sum of Squares 
and Cross-
products 

19.640 9.000 14.400 6.440 37.920 87.400 

  Covariance 0.401 0.184 0.294 0.131 0.774 1.784 

  N 50 50 50 50 50 50 

TOTAL 
x1 

Pearson 
Correlation 

.833** .767** .702** .673** .738** 1 
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  Sig. (2-tailed) 0.000 0.000 0.000 0.000 0.000   

  Sum of Squares 
and Cross-
products 

86.800 66.000 74.000 55.800 87.400 370.000 

  Covariance 1.771 1.347 1.510 1.139 1.784 7.551 

  N 50 50 50 50 50 50 

 

Personal Selling (X2) 

Correlations 

Correlations 

    X2.1 X2.2 X2.3 TOTAL X2 

X2.1 Pearson Correlation 1 .329* .552** .771** 

  Sig. (2-tailed)   0.019 0.000 0.000 

  Sum of Squares and 
Cross-products 

22.880 8.960 13.920 45.760 

  Covariance 0.467 0.183 0.284 0.934 

  N 50 50 50 50 

X2.2 Pearson Correlation .329* 1 .422** .764** 

  Sig. (2-tailed) 0.019   0.002 0.000 

  Sum of Squares and 
Cross-products 

8.960 32.320 12.640 53.920 

  Covariance 0.183 0.660 0.258 1.100 

  N 50 50 50 50 

X2.3 Pearson Correlation .552** .422** 1 .831** 

  Sig. (2-tailed) 0.000 0.002   0.000 

  Sum of Squares and 
Cross-products 

13.920 12.640 27.780 54.340 

  Covariance 0.284 0.258 0.567 1.109 

  N 50 50 50 50 

TOTAL 
X2 

Pearson Correlation .771** .764** .831** 1 

  Sig. (2-tailed) 0.000 0.000 0.000   
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  Sum of Squares and 
Cross-products 

45.760 53.920 54.340 154.020 

  Covariance 0.934 1.100 1.109 3.143 

  N 50 50 50 50 

 

 

Promosi Penjualan (X3) 

Correlations 

Correlations 

    X3.1 X3.2 X3.3 X3.4 
TOTAL 

X3 

X3.1 Pearson Correlation 1 .452** .674** .617** .848** 

  Sig. (2-tailed)   0.001 0.000 0.000 0.000 

  Sum of Squares and 
Cross-products 

26.080 11.520 19.240 16.120 72.960 

  Covariance 0.532 0.235 0.393 0.329 1.489 

  N 50 50 50 50 50 

X3.2 Pearson Correlation .452** 1 .415** .442** .705** 

  Sig. (2-tailed) 0.001   0.003 0.001 0.000 

  Sum of Squares and 
Cross-products 

11.520 24.880 11.560 11.280 59.240 

  Covariance 0.235 0.508 0.236 0.230 1.209 

  N 50 50 50 50 50 

X3.3 Pearson Correlation .674** .415** 1 .625** .849** 

  Sig. (2-tailed) 0.000 0.003   0.000 0.000 

  Sum of Squares and 
Cross-products 

19.240 11.560 31.220 17.860 79.880 

  Covariance 0.393 0.236 0.637 0.364 1.630 

  N 50 50 50 50 50 

X3.4 Pearson Correlation .617** .442** .625** 1 .829** 

  Sig. (2-tailed) 0.000 0.001 0.000   0.000 

  Sum of Squares and 
Cross-products 

16.120 11.280 17.860 26.180 71.440 

  Covariance 0.329 0.230 0.364 0.534 1.458 

  N 50 50 50 50 50 
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TOTAL 
X3 

Pearson Correlation .848** .705** .849** .829** 1 

  Sig. (2-tailed) 0.000 0.000 0.000 0.000   

  Sum of Squares and 
Cross-products 

72.960 59.240 79.880 71.440 283.520 

  Covariance 1.489 1.209 1.630 1.458 5.786 

  N 50 50 50 50 50 

 

Publisitas dan Public Relation (X4) 

Correlations 

Correlations 

    X4.1 X4.2 X4.3 X.4 
TOTAL 

X4 

X4.1 Pearson Correlation 1 .455** .348* .420** .711** 

  Sig. (2-tailed)   0.001 0.013 0.002 0.000 

  Sum of Squares and 
Cross-products 

22.000 10.000 8.000 13.200 53.200 

  Covariance 0.449 0.204 0.163 0.269 1.086 

  N 50 50 50 50 50 

X4.2 Pearson Correlation .455** 1 .566** .331* .740** 

  Sig. (2-tailed) 0.001   0.000 0.019 0.000 

  Sum of Squares and 
Cross-products 

10.000 22.000 13.000 10.400 55.400 

  Covariance 0.204 0.449 0.265 0.212 1.131 

  N 50 50 50 50 50 

X4.3 Pearson Correlation .348* .566** 1 .493** .783** 

  Sig. (2-tailed) 0.013 0.000   0.000 0.000 

  Sum of Squares and 
Cross-products 

8.000 13.000 24.000 16.200 61.200 

  Covariance 0.163 0.265 0.490 0.331 1.249 

  N 50 50 50 50 50 

X.4.4 Pearson Correlation .420** .331* .493** 1 .792** 

  Sig. (2-tailed) 0.002 0.019 0.000   0.000 

  Sum of Squares and 
Cross-products 

13.200 10.400 16.200 44.980 84.780 

  Covariance 0.269 0.212 0.331 0.918 1.730 
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  N 50 50 50 50 50 

TOTAL 
X4 

Pearson Correlation .711** .740** .783** .792** 1 

  Sig. (2-tailed) 0.000 0.000 0.000 0.000   

  Sum of Squares and 
Cross-products 

53.200 55.400 61.200 84.780 254.580 

  Covariance 1.086 1.131 1.249 1.730 5.196 

  N 50 50 50 50 50 

 

 

Peningkatan Penjualan (Y) 

Correlations 

Correlations 

    Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 
TOTAL 

Y 

Y1.1 Pearson 
Correlatio
n 

1 .310* .433** 0.100 .397** .312* 0.052 .634** 

  Sig. (2-
tailed) 

  0.028 0.002 0.488 0.004 0.027 0.718 0.000 

  Sum of 
Squares 
and 
Cross-
products 

42.580 8.760 16.660 4.060 14.98
0 

11.740 1.640 100.42
0 

  Covarianc
e 

0.869 0.179 0.340 0.083 0.306 0.240 0.033 2.049 

  N 50 50 50 50 50 50 50 50 

Y1.2 Pearson 
Correlatio
n 

.310* 1 .295* .310* 0.102 0.212 0.244 .536** 

  Sig. (2-
tailed) 

0.028   0.038 0.028 0.479 0.140 0.087 0.000 

  Sum of 
Squares 
and 
Cross-
products 

8.760 18.72
0 

7.520 8.320 2.560 5.280 5.080 56.240 

  Covarianc
e 

0.179 0.382 0.153 0.170 0.052 0.108 0.104 1.148 

  N 50 50 50 50 50 50 50 50 

Y1.3 Pearson 
Correlatio
n 

.433** .295* 1 .427** .512** 0.264 0.257 .757** 

  Sig. (2-
tailed) 

0.002 0.038   0.002 0.000 0.064 0.072 0.000 
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  Sum of 
Squares 
and 
Cross-
products 

16.660 7.520 34.820 15.62
0 

17.46
0 

8.980 7.280 108.34
0 

  Covarianc
e 

0.340 0.153 0.711 0.319 0.356 0.183 0.149 2.211 

  N 50 50 50 50 50 50 50 50 

Y1.4 Pearson 
Correlatio
n 

0.100 .310* .427** 1 0.052 0.089 .452** .565** 

  Sig. (2-
tailed) 

0.488 0.028 0.002   0.720 0.539 0.001 0.000 

  Sum of 
Squares 
and 
Cross-
products 

4.060 8.320 15.620 38.42
0 

1.860 3.180 13.48
0 

84.940 

  Covarianc
e 

0.083 0.170 0.319 0.784 0.038 0.065 0.275 1.733 

  N 50 50 50 50 50 50 50 50 

Y1.5 Pearson 
Correlatio
n 

.397** 0.102 .512** 0.052 1 .629** 0.102 .671** 

  Sig. (2-
tailed) 

0.004 0.479 0.000 0.720   0.000 0.480 0.000 

  Sum of 
Squares 
and 
Cross-
products 

14.980 2.560 17.460 1.860 33.38
0 

20.940 2.840 94.020 

  Covarianc
e 

0.306 0.052 0.356 0.038 0.681 0.427 0.058 1.919 

  N 50 50 50 50 50 50 50 50 

Y1.6 Pearson 
Correlatio
n 

.312* 0.212 0.264 0.089 .629** 1 0.141 .624** 

  Sig. (2-
tailed) 

0.027 0.140 0.064 0.539 0.000   0.327 0.000 

  Sum of 
Squares 
and 
Cross-
products 

11.740 5.280 8.980 3.180 20.94
0 

33.220 3.920 87.260 

  Covarianc
e 

0.240 0.108 0.183 0.065 0.427 0.678 0.080 1.781 

  N 50 50 50 50 50 50 50 50 

Y1.7 Pearson 
Correlatio
n 

0.052 0.244 0.257 .452** 0.102 0.141 1 .492** 

  Sig. (2-
tailed) 

0.718 0.087 0.072 0.001 0.480 0.327   0.000 

  Sum of 
Squares 
and 

1.640 5.080 7.280 13.48
0 

2.840 3.920 23.12
0 

57.360 
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Cross-
products 

  Covarianc
e 

0.033 0.104 0.149 0.275 0.058 0.080 0.472 1.171 

  N 50 50 50 50 50 50 50 50 

TOTA
L Y 

Pearson 
Correlatio
n 

.634** .536** .757** .565** .671** .624** .492** 1 

  Sig. (2-
tailed) 

0.000 0.000 0.000 0.000 0.000 0.000 0.000   

  Sum of 
Squares 
and 
Cross-
products 

100.42
0 

56.24
0 

108.34
0 

84.94
0 

94.02
0 

87.260 57.36
0 

588.58
0 

  Covarianc
e 

2.049 1.148 2.211 1.733 1.919 1.781 1.171 12.012 

  N 50 50 50 50 50 50 50 50 

 

 

 

LAMPIRAN 5 Hasil Uji Reliabilitas 

Periklanan (X1) 

Reliability 
Scale: ALL VARIABLES 

Case Processing Summary 

    N % 

Cases Valid 50 100.0 

  Excludeda 0 0.0 

  Total 50 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

0.790 6 

 

Personal Selling (X2) 
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Reliability 
 
Scale: ALL VARIABLES 

Case Processing Summary 

    N % 

Cases Valid 50 100.0 

  Excludeda 0 0.0 

  Total 50 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

0.820 4 

 
 

 

Promosi Penjualan (X3) 

Reliability 
 
Scale: ALL VARIABLES 

Case Processing Summary 

    N % 

Cases Valid 50 100.0 

  Excludeda 0 0.0 

  Total 50 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

0.818 5 
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Publisitaas dan Public Realtion (X4) 

Reliability 
 
Scale: ALL VARIABLES 

Case Processing Summary 

    N % 

Cases Valid 50 100.0 

  Excludeda 0 0.0 

  Total 50 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

0.799 5 

 

 

Peningkatan Penjualan (Y) 

Reliability 
 
Scale: ALL VARIABLES 

Case Processing Summary 

    N % 

Cases Valid 50 100.0 

  Excludeda 0 0.0 

  Total 50 100.0 

a. Listwise deletion based on all variables in the 
procedure. 

 

Reliability Statistics 

Cronbach's 
Alpha N of Items 

0.748 8 

 
 



35 
 
 

 

 

LAMPIRAN 6. Hasil Uji Regresi Linier Berganda 

 
Regression 

Variables Entered/Removeda 

Model Variables Entered 
Variables 
Removed Method 

1 TOTAL X4, TOTAL 
X3, TOTAL x1, 
TOTAL X2b 

  Enter 

a. Dependent Variable: TOTAL Y 

b. All requested variables entered. 

 

Model Summaryb 

Mode
l R 

R 
Squar

e 

Adjuste
d R 

Square 

Std. 
Error of 

the 
Estimat

e 

Change 
Statistic

s         

Durbin
-

Watso
n 

          

R 
Square 
Change 

F 
Chang

e df1 df2 

Sig. F 
Chang

e   

1 .726a 0.527 0.485 2.487 0.527 12.536 4 45 0.000 1.727 

a. Predictors: (Constant), TOTAL X4, TOTAL X3, TOTAL x1, TOTAL X2 

b. Dependent Variable: TOTAL Y 

 

ANOVAa 

Model   
Sum of 

Squares df 
Mean 

Square F Sig. 

1 Regression 310.204 4 77.551 12.536 .000b 

  Residual 278.376 45 6.186     

  Total 588.580 49       

a. Dependent Variable: TOTAL Y 

b. Predictors: (Constant), TOTAL X4, TOTAL X3, TOTAL x1, TOTAL X2 
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Coefficientsa 

Mod
el   

Unstandardiz
ed 

Coefficients   

Standardiz
ed 

Coefficient
s t Sig. 

Correlatio
ns     

    B 

Std. 
Erro

r Beta     
Zero-
order 

Parti
al Part 

1 (Consta
nt) 

4.840 1.60
5 

  3.01
6 

0.00
4 

      

  TOTAL 
x1 

0.275 0.21
2 

0.218 1.29
7 

0.20
1 

0.632 0.19
0 

0.13
3 

  TOTAL 
X2 

-0.253 0.36
0 

-0.130 -
0.70

5 

0.48
5 

0.533 -
0.10

4 

-
0.07

2 

  TOTAL 
X3 

0.329 0.23
9 

0.229 1.37
7 

0.17
5 

0.568 0.20
1 

0.14
1 

  TOTAL 
X4 

0.717 0.27
1 

0.472 2.65
1 

0.01
1 

0.696 0.36
7 

0.27
2 

a. Dependent Variable: TOTAL Y 
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