Lampiran 1 : Kuesioner Penelitian
No. Responden:

KUESIONER RESPONDEN

PENGARUH BAURAN PEMASARAN DAN CITRA MEREK
TERHADAP KEPUTUSAN PEMBELIAN DAN KEPUASAN
KONSUMEN PADA WARKOP SUDUT KOPI PALOPO

Assalamualaikum wr. wb bersama ini, saya mohon kesediaan anda untuk

meluangkan waktu untuk mengisi kuesioner tentang “PENGARUH BAURAN
PEMASARAN DAN CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN DAN KEPUASAN
KONSUMEN PADA WARKOP SUDUT KOPI PALOPO”. Informasi yang anda berikan

sangat berarti bagi penelitian saya. Atas bantuan anda, saya ucapkan terimakasih.

A. PROFIL RESPONDEN

No. Responden :

Tanggal

Nama

Umur

Suku

Status
Pilih salah satu jawaban sesuai dengan yang sebenarnya.
1. Jenis Kelamin

a) Laki-laki
b) Perempuan
2. Usia

a) 17-20 Tahun
b) 21-30 tahun



c) 31-40tahun
d) Lebih dari 41 tahun

3. Pekerjaan saat ini : (Pilih salah satu dibawah ini)

a) Pelajar/Mahasiswa
b) Wiraswasta
c) Peg.Swasta
d) PNS
e) Lainnya.....
4. Jumlah kunjungan
a). 1 kali
b). 2 kali
c) lebih dari 3 kali

B. PERNYATAAN PENELITIAN
Petunjuk:

Pilihlah salah satu jawaban yang paling sesuai menurut pendapat anda dengan

memberikan tanda ceklis (V') pada kolom jawaban yang dianggap paling sesuai.
Keterangan :

STS : Sangat Tidak Setuju

TS : Tidak Setuju

N : Netral

S : Setuju

SS : Sangat Setuju



1. Pernyataan Produk

Jawaban
No Pernyataan
SS N TS | STS
1 Sudut kopi menawarkan produk yang
memiliki desain yang bagus dan rapi
Produk yang di tawarkan sudut kopi
2. | mempunyai ketahanan yang cukup
lama
Sudut kopi mampu menyeimbangi
3. | rasa kopi sesuai permintaan
konsumen
2. B. Pernyataan Harga
Jawaban
No Pernyataan
SS N TS | STS
1. | Harga produk sudut kopi bersaing

dengan pesaing lain

2. | Sudut kopi menawarakn produk
dengan harga terjangkau
3. | Harga disudut kopi memiliki manfaat

yang lebih baik dibandingkan produk

sejenisnya




3. Pernyataan Promosi

Jawaban
No Pernyataan
SS N TS | STS
1. | Kualitas kopi yang dihasilkan
mempunyai merek yang dikenal
dikalangan pecinta kopi
2. | Jangkauan promosi sudut kopi sudah
mampu bersaing di sulawesi selatan
3. | Sasaran promosi yang ditujukan ke
masyarakat terkhususnya bagi
penikmat kopi
4. Pernyataan Tempat
Jawaban
No Pernyataan
SS N TS | STS
1. | Sudut kopi berada tepat di tengah-

tengah pusat keramaian dan berada

ditempat stategis

Sudut kopi sudah menyediakan
tempat yang nyaman dengan ciri khas

rumah tua




5. Pernyataan Citra Merek

Jawaban
No Pernyataan
SS S N TS | STS
1. | Kualitas kopi memiliki merek yang
dikenal luas dibandingkan produk
lain dan itu menjadi bahan unggulan
2. | Memiliki ciri khas dan olah rasa
yang konsisten dari awal sampai
sekarang
Keputusan Pembelian
Jawaban
No Pernyataan
SS N TS | STS
1. | Membeli kopi karena kualitas kopi
yang baik
2. | Membeli kopi karena memiliki
tempat yang nyaman dan harga
terjangkau
3. | Membeli disudut kopi karena

pelayanan kepada costumer sangat

baik dan ramah




Kepuasan Konsumen

STS

TS
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Lampiran 2. Rekpitulasi Jawaban Responden

Kepuasan

X7.3

Konsumen

X7.2

X7.1

Keputusan

X6.3

X6.2

Pembelian

X6.1

X5.2

Citra Merek

X5.1

X4.2

Tempat

X4.1

X3.3

Promosi

X3.2

X3.1

X2.3

Harga

X2.2

X2.1

X1.3

Produk
X1.2

X1.1

No

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25




26
27
28
29
30
31

32

33
34

35

36

37

38
39
40
41

42

43
44
45

46

47

48

49

50
51

52

53
54
55
56

57

58
59
60
61

62
63
64
65
66
67
68
69
70
71
72
73
74
75
76
77
78
79




80
81

82

83
84
85
86

87

88
89
90
91

92

93
94

95

96

97

98
99

100
101
102
103

104
105
106
107
108
109

110
111
112
113
114
115
116
117
118
119
120
121
122
123
124
125
126
127
128
129
130
131
132
133




134 | 3 3 3 3 4 2 3 3 3 3 3 4 4 4 4 3 3 3 3
135 4 4 5 3 3 3 3 3 4 4 4 4 5 5 3 2 2 5 4
136 5 5 5 5 5 5 5 5 4 4 4 4 5 5 5 5 5 5 5
137 3 3 3 3 4 5 3 3 4 4 4 4 4 3 3 3 3 3 4
138 | 2 3 3 2 2 3 3 3 4 4 4 4 4 4 2 3 3 4 3
139 | 4 4 4 4 4 4 4 4 3 3 3 3 4 4 4 4 4 4 3
140 5 5 5 5 5 5 5 5 1 1 1 1 5 5 5 5 5 4 2
41| 5 4 4 3 3 4 2 3 4 4 4 4 4 5 5 3 3 4 4
142 | 4 2 3 2 2 3 2 2 3 3 3 3 4 4 4 2 3 4 4
143 3 3 3 3 3 3 3 3 4 4 4 4 3 3 3 3 3 5 5
144 | 4 4 5 3 3 4 3 3 4 3 4 4 4 4 4 4 3 5 4
45| 5 5 4 3 3 4 3 5 4 3 4 4 4 5 5 3 4 5 2
146 | 4 4 4 4 4 4 4 4 3 3 3 3 4 4 4 4 4 4 4
147 | 4 4 5 3 3 2 3 4 5 4 1 1 4 4 4 4 4 4 4
148 | 4 4 5 3 3 3 3 3 4 4 4 4 4 4 4 4 4 4 3
149 1 2 2 1 3 3 3 3 4 3 3 3 3 3 3 3 3 3 3
150 | 4 3 2 2 3 2 3 2 1 1 1 1 2 1 1 2 2 2 2
Lampiran 3 Hasil Uji Validitas Pilot Test
Variabel Produk (X1)
Correlations
Correlations
X1.1 X1.2 X1.3 produk
X1.1 Pearson Correlation 1 .681™ .536" .840™
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
X1.2 Pearson Correlation .681" 1 .563™ .849™
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
X1.3 Pearson Correlation .536" .563" 1 .864™
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
produk Pearson Correlation .840" .849" .864" 1
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
**_Correlation is significant at the 0.01 level (2-tailed).
Variabel Harga (X2)
Correlations
Correlations
X2.1 X2.2 X2.3 harga
X2.1 Pearson Correlation 1 .529" .197 786"
Sig. (2-tailed) .000 223 .000
N 40 40 40 40
X2.2 Pearson Correlation .529" 1 .385" .829"




Sig. (2-tailed) .000 014 .000
N 40 40 40 40
X2.3 Pearson Correlation 197 .385" 1 .668™
Sig. (2-tailed) 223 014 .000
N 40 40 40 40
harga Pearson Correlation .786" .829" .668™ 1
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
Variabel Promosi (X3)
Correlations
Correlations
X3.1 X3.2 X3.3 promosi
X3.1 Pearson Correlation 1 .383" .586™ 797"
Sig. (2-tailed) .015 .000 .000
N 40 40 40 40
X3.2 Pearson Correlation .383" 1 515" .786™
Sig. (2-tailed) 015 .001 .000
N 40 40 40 40
X3.3 Pearson Correlation .586™ 515" 1 .859™
Sig. (2-tailed) .000 .001 .000
N 40 40 40 40
promaosi Pearson Correlation 797" .786" .859" 1
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40

*. Correlation is significant at the 0.05 level (2-tailed).

**_Correlation is significant at the 0.01 level (2-tailed).




Variabel Tempat (X4)
Correlations

Correlations

X4.1 X4.2 tempat
X4.1 Pearson Correlation 1 461" .881"
Sig. (2-tailed) .003 .000
N 40 40 40
X4.2 Pearson Correlation 461" 1 .826"
Sig. (2-tailed) .003 .000
N 40 40 40
tempat Pearson Correlation .881" .826" 1
Sig. (2-tailed) .000 .000
N 40 40 40
**_Correlation is significant at the 0.01 level (2-tailed).
Variabel Citra Merek (X5)
Correlations
Correlations
X5.1 X5.2 citra merek
X5.1 Pearson Correlation 1 667" .910™
Sig. (2-tailed) .000 .000
N 40 40 40
X5.2 Pearson Correlation 667" 1 .915™
Sig. (2-tailed) .000 .000
N 40 40 40
citramerek  Pearson Correlation .910™ .915™ 1
Sig. (2-tailed) .000 .000
N 40 40 40

**_Correlation is significant at the 0.01 level (2-tailed).




Variabel Keputusan Pembelian (Y1)

Correlations

Correlations

keputusan
X6.1 X6.2 X6.3 pembelian
X6.1 Pearson Correlation 1 .559" 728" .859"
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
X6.2 Pearson Correlation .559" 1 704" .862"
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
X6.3 Pearson Correlation 728" 704" 1 921"
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
keputusan pembelian Pearson Correlation .859” .862" .921™ 1
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
**_Correlation is significant at the 0.01 level (2-tailed).
Variabel Kepuasan Konsumen (Y2)
Correlations
Correlations
kepuasan
X7.1 X7.2 X7.3 konsumen
X7.1 Pearson Correlation 1 .739™ .614™ .891"
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
X7.2 Pearson Correlation .739™ 1 738" .918™
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
X7.3 Pearson Correlation .614" 738" 1 .870"
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40
kepuasan pembelian Pearson Correlation .891" .918" .870™ 1
Sig. (2-tailed) .000 .000 .000
N 40 40 40 40




**_Correlation is significant at the 0.01 level (2-tailed).
Lampiran 4 Hasil Uji Reliabilitas Pilot Test

Variabel Produk (X1)
Reliability
Scale: ALL VARIABLES

Case Processing Summary

N %
Cases Valid 40 100.0
Excluded? 0 .0
Total 40 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha
Based on
Standardized
Cronbach's Alpha Items N of ltems
791 .814 3
Variabel Harga (X2)
Reliability
Scale: ALL VARIABLES
Case Processing Summar
N %
Cases Valid 40 100.0
Excluded? 0 .0
Total 40 100.0
a. Listwise deletion based on all variables in the
procedure.
Reliability Statistics
Cronbach's Alpha
Based on
Standardized
Cronbach's Alpha Items N of ltems
.634 .639 3




Variabel Promosi (X3)

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 40 100.0
Excluded? 0 .0
Total 40 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Iltems

N of ltems

745

746

3

Variabel Tempat (X4)

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 40 100.0
Excluded? 0 .0
Total 40 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Iltems

N of Items

.625

.631

2

Variabel Citra Merek (X5)

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N

%




Cases Valid 40
Excluded?® 0
Total 40

100.0
.0
100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Iltems

N of ltems

.800

.800

2

Variabel Keputusan Pembelian (Y1)

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N %
Cases  Valid 40 100.0
Excluded? 0 .0
Total 40 100.0

a. Listwise deletion based on all variables in the

procedure.

Reliability Statistics

Cronbach's
Alpha

Cronbach's
Alpha Based on
Standardized

Iltems

N of Items

.855

.855

3

Variabel Kepuasan Konsumen (Y2)

Reliability

Scale: ALL VARIABLES

Case Processing Summary

N

%

Cases Valid

40

100.0




Excluded? 0 .0
Total 40 100.0

a. Listwise deletion based on all variables in the

procedure.
Reliability Statistics

Cronbach's
Alpha Based on
Cronbach's Standardized

Alpha ltems N of Items

.868 .873 3

Lampiran 5 Outher Model

a1
‘-‘0.858
.2 4—0.906
0.893
*.-'"
X3
Produk 0,249
X651
a1
X6.2
X2.2
X6.3
®2.3
Harga Pempelian
Bl
3.2
X33
Promosi
X7l
X1
Xi2
.2
X3
0,030 Kepuasan
Konsumen
X5.1
X5.2

Citra Merek



Outer Loading

X1.1| 0.000 | 0.000 0.000 0.000 0.858 0.000 0.000
X1.2 | 0.000| 0.000 0.000 0.000 0.906 0.000 0.000
X1.3 | 0.000| 0.000 0.000 0.000 0.893 0.000 0.000
X2.1| 0.000| 0.815 0.000 0.000 0.000 0.000 0.000
X2.2 | 0.000| 0.829 0.000 0.000 0.000 0.000 0.000
X2.3 | 0.000| 0.789 0.000 0.000 0.000 0.000 0.000
X3.1 | 0.000| 0.000 0.000 0.000 0.000 0.767 0.000
X3.2 | 0.000| 0.000 0.000 0.000 0.000 0.760 0.000
X3.3 | 0.000| 0.000 0.000 0.000 0.000 0.745 0.000
X4.1 | 0.000| 0.000 0.000 0.000 0.000 0.000 0.961
X4.2 | 0.000| 0.000 0.000 0.000 0.000 0.000 0.951
X5.1| 0.805| 0.000 0.000 0.000 0.000 0.000 0.000
X5.2 | 0.891| 0.000 0.000 0.000 0.000 0.000 0.000
X6.1 | 0.000| 0.000 0.000 0.877 0.000 0.000 0.000
X6.2 | 0.000 | 0.000 0.000 0.919 0.000 0.000 0.000
X6.3 | 0.000 | 0.000 0.000 0.888 0.000 0.000 0.000
X7.1| 0.000| 0.000 0.803 0.000 0.000 0.000 0.000
X7.2 | 0.000| 0.000 0.759 0.000 0.000 0.000 0.000
X7.3 | 0.000 | 0.000 0.754 0.000 0.000 0.000 0.000
Average Variance Extracted
Cronbach's tho A Cor_npc_)gite Average Variance
Alpha — Reliability Extracted (AVE)

Citra Merek 0,620 0,649 0,838 0,721
Harga 0,746 | 0,759 0,853 0,659
copuasan 0,679 | 0,681 0,821 0,604
Seputusan 0,875 | 0,875 0,923 0,800
Produk 0,863 0,868 0,916 0,785
Promosi 0,633 | 0,631 0,802 0,574
Tempat 0,907 | 0,915 0,955 0,915
Nilai Cross Loading

x1 0,591 0,555 0,481 0,572 | 0,858 0,538 | 0,536
x1.2 0,656 0,586 0,516 0,626 | 0,906 0,574 | 0,561




x1.3 0,669 0,566 0,518 0,689 0,894 0,531 0,534

x2.1 0,607 0,812 0,569 0,596 0,767 0,635 0,586

x2.2 0,362 0,830 0,478 0,375 0,374 0,514 0,293

x2.3 0,357 0,791 0,510 0,338 0,334 0,534 0,409

x3.1 0,269 0,620 0,481 0,305 0,359 0,768 0,323

x3.2 0,340 0,603 0,485 0,330 0,460 0,762 0,294

x3.3 0,639 0,397 0,518 0,479 0,560 0,743 0,796

x4.1 0,699 0,518 0,577 0,585 0,629 0,634 0,961

xX4.2 0,703 0,534 0,550 0,487 0,540 0,611 0,951

x5.1 0,805 0,554 0,541 0,520 0,589 0,642 0,825

x5.2 0,891 0,430 0,512 0,827 0,638 0,368 0,472

x6.1 0,775 0,380 0,524 0,884 0,600 0,394 0,482

X6.2 0,709 0,542 0,548 0,920 0,665 0,431 0,501

x6.3 0,695 0,581 0,667 0,879 0,648 0,522 0,529

X7.1 0,686 0,557 0,764 0,807 0,619 0,493 0,559

X7.2 0,301 0,439 0,781 0,306 0,328 0,496 0,375

X7.3 0,374 0,488 0,787 0,299 0,327 0,540 0,405

Korelasi Antarkonstruk Laten
Average Akar
Citra Kepuasan | Keputusan . Variance
Harga ; Produk | Promosi | Tempat Kuadrat
Merek Konsumen | Pembelian Extracted
AVE
(AVE)
fﬂ';zk 1,000 | 0,566 0,614 0,813 | 0,723 0,570 | 0,732 0,721 | 0.849
Harga 0,566 | 1,000 0,646 0,558 0,642 0,701 0,549 0,659 0.811
Kepuasan
Konsumen 0,614 | 0,646 1,000 0,647 0,570 0,656 0,590 0,604 0.777
Keputusan
Pembelian 0,813 | 0,558 0,647 1,000 0,713 0,500 0,563 0,800 0.894
Produk 0,723 | 0,642 0,570 0,713 1,000 0,617 0,613 0,785 0.886
Promosi 0,570 | 0,701 0,656 0,500 0,617 1,000 0,651 0,574 0.757
Tempat 0,732 | 0,549 0,590 0,563 0,613 0,651 1,000 0,915 0.956
Uji Reliabilitas
Cronbach's tho A Composite Average Variance
Alpha - Reliability Extracted (AVE)
Citra 0,620 | 0,649 0,838 0,721
Merek




Harga 0,746 | 0,759 0,853 0,659
Kepuasan
Konsumen 0,679 | 0,681 0,821 0,604
Keputusan
Pembelian 0,875 | 0,875 0,923 0,800
Produk 0,863 | 0,868 0,916 0,785
Promosi 0,633 | 0,631 0,802 0,574
Tempat 0,907 | 0,915 0,955 0,915
Lampiran 6 Inner Model
X1
“‘2?.53?
1.2 444328
EEE
¥.2 ol
Produk 2497
X6l
¥21
X6.2
X2.2
6.3
¥2.3
Pempelian
¥31
¥3.2
¥3.3
Promosi
X711
¥4l
X372
4.2
X713
0,231 Kepuasan
Konsumen
5.1
5.2

Citra Merek




Nilai R-square

Original | Sample | Standard T Statistics
Sample | Mean Deviation (|O/STDEV]) P Values
(O) (M) (STDEV)
Kepuasan
Konsumen 0,553 0,575 0,052 10,672 0,000
Keputusan
Pembelian 0,705 0,713 0,042 16,623 0,000
Path Coeffisients
Path Path Coefficient T Statistics P Values Hasil
Direct | Indirect | Total | Direct | Indirect | Direct | Indirect Direct Indirect
Produk -> Keputusan
Pembelian -> 0.108 0.108 0.216 | 2.009 2.009 0.022 0.022 Mendukung | Supported
Kepuasan Konsumen
Harga -> Keputusan . .
Pembelian -> 0.047 | 0.045 | 0092 | 1.166 | 1166 | 0.122 | 0.122 Tidak Tidak
Mendukung | Mendukung
Kepuasan Konsumen
Promosi -> Keputusan . .
Pembelian -> 0014 | 0014 |-0028 | 0377 | 0377 | 0353 | 0383 | TdeK | Tidak
Kepuasan Konsumen 9 9
Tempat -> Keputusan . .

- - Tidak Tidak
Pembelian -> -0.054 | -0.054 0.107 1.152 1.152 0.125 0.125 Mendukung | Mendukung
Kepuasan Konsumen
Citra Merek ->
Keputusan Pembelian
-> Kepuasan 0.294 0.297 0.591 | 3.060 3.060 0.001 0.001 Mendukung | Mendukung
Konsumen

Nilai T-statiscis
Original | Sample | Standard L
Sample | Mean Deviation -(lioslté‘.f_';%(\:/sl‘) P Values
(O) (M) (STDEV)
Citra Merek ->
Kepuasan Konsumen 0,242 0,253 0,122 1,988 0,049
Citra Merek ->
Keputusan Pembelian 0,686 0,683 0,084 8,147 0,000
Harga -> Kepuasan
Konsumen 0,270 0,266 0,091 2,978 0,003
Harga -> Keputusan
Pembelian 0,103 0,094 0,080 1,289 0,199
Produk -> Kepuasan
Konsumen 0,002 0,000 0,092 0,021 0,983
Produk -> Keputusan
Pembelian 0,250 0,252 0,090 2,782 0,006
Promosi -> Kepuasan
Konsumen 0,271 0,279 0,110 2,464 0,015
Promosi -> Keputusan
Pembelian -0,035 -0,028 0,086 0,411 0,681
Tempat -> Kepuasan
Konsumen 0,086 0,079 0,094 0,911 0,364
Tempat -> Keputusan
Pembelian -0,126 -0,125 0,092 1,376 0,171




Tabel T : Titik Presentasi Distribusi t (df = 121-160)

Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001
df 0.50 0.20 0.10 0.050 0.02 0.10 0.002
121 0.6765 | 1.2885 | 1.6575| 1.9797 | 2.3575| 2.6170 | 3.1589
122 0.6765 | 1.2885 | 1.6574 | 1.9796 | 2.3573 | 2.6167 | 3.1583
123 0.6764 | 1.2884 | 1.6573 | 1.9794 | 23570 | 2.6163 | 3.1578
124 0.6764 | 1.2884 | 1.6572 | 1.9792 | 2.3568 | 2.6160 | 3.1572
125 0.6764 | 1.2883 | 1.6571 | 1.9791 | 2.3565| 2.6157 | 3.1567
126 0.6764 | 1.2883 | 1.6570 | 1.9789 | 2.3563 | 2.6154 | 3.1561
127 0.6764 | 1.2882 | 1.6569 | 1.9788 | 2.3560 | 2.6151 | 3.1556
128 0.6764 | 1.2882 | 1.6568 | 1.9786 | 2.3558 | 2.6147 | 3.1551
129 0.6764 | 1.2881 | 1.6567 | 1.9785 | 2.3556 | 2.6144 | 3.1546
130 0.6763 | 1.2881 | 1.6566 | 1.9783 | 2.3553 | 2.6141 | 3.1541
131 0.6763 | 1.2880 | 1.6565 | 1.9782 | 2.3551 | 2.6138 | 3.1536
132 0.6763 | 1.2880 | 1.6564 | 1.9781 | 2.3549 | 2.6135| 3.1531
133 0.6763 | 1.2879 | 1.6563 | 1.9779 | 2.3547 | 2.6133 | 3.1526
134 0.6763 | 1.2879 | 1.6563 | 1.9778 | 2.3545 | 2.6130 | 3.1521
135 0.6763 | 1.2878 | 1.6562 | 1.9776 | 2.3542 | 2.6127 | 3.1517
136 0.6763 | 1.2878 | 1.6561 | 1.9775 | 2.3540 | 2.6124 | 3.1512
137 0.6762 | 1.2877 | 1.6560 | 1.9774 | 2.3538 | 2.6121 | 3.1507
138 0.6762 | 1.2877 | 1.6559 | 1.9773 | 2.3536 | 2.6119 | 3.1503
139 0.6762 | 1.2876 | 1.6558 | 1.9771 | 2.3534 | 2.6116 | 3.1499
140 0.6762 | 1.2876 | 1.6558 | 1.9770 | 2.3532 | 2.6114 | 3.1494
141 0.6762 | 1.2875| 1.6557 | 1.9769 | 2.3530 | 2.6111 | 3.1490
142 0.6762 | 1.2875 | 1.6556 | 1.9768 | 2.3528 | 2.6109 | 3.1486
143 0.6762 | 1.2875 | 1.6555 | 1.9766 | 2.3527 | 2.6106 | 3.1482
144 0.6762 | 1.2874 | 1.6555 | 1.9765 | 2.3525 | 2.6104 | 3.1477
145 0.6761 | 1.2874 | 1.6554 | 1.9764 | 2.3523 | 2.6101 | 3.1473
146 0.6761 | 1.2873 | 1.6553 | 1.9763 | 2.3521 | 2.6099 | 3.1469
147 0.6761 | 1.2873 | 1.6552 | 1.9762 | 2.3519 | 2.6096 | 3.1466
148 0.6761 | 1.2873 | 1.6552 | 1.9761 | 2.3518 | 2.6094 | 3.1462
149 0.6761 | 1.2872 | 1.6551 | 1.9760 | 2.3516 | 2.6092 | 3.1458
150 0.6761 | 1.2872 | 1.6550 | 1.9759 | 2.3514 | 2.6090 | 3.1454
151 0.6761 | 1.2871 | 1.6550 | 1.9758 | 2.3513 | 2.6087 | 3.1450
152 0.6761 | 1.2871 | 1.6549 | 1.9756 | 2.3511 | 2.6085 | 3.1447
153 0.6761 | 1.2871 | 1.6548 | 1.9755 | 2.3509 | 2.6083 | 3.1443
154 0.6760 | 1.2870 | 1.6548 | 1.9754 | 2.3508 | 2.6081 | 3.1440




155 0.6760 | 1.2870 | 1.6547 | 1.9753 | 2.3506 | 2.6079 | 3.1436
156 0.6760 | 1.2870 | 1.6546 | 1.9752 | 2.3504 | 2.6077 | 3.1433
157 0.6760 | 1.2869 | 1.6546 | 1.9751 | 2.3503 | 2.6075 | 3.1429
158 0.6760 | 1.2869 | 1.6545 | 1.9750 | 2.3501 | 2.6073 | 3.1426
159 0.6760 | 1.2869 | 1.6544 | 1.9750 | 2.3500 | 2.6071 | 3.1422
160 0.6760 | 1.2868 | 1.6544 | 1.9749 | 2.3498 | 2.6069 | 3.1419




