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Lampiran 1: Kuisioner Penelitian 

Kepada Yth: Mahasiswa Universitas Muhammadiyah Palopo 

Di Tempat 

ASSALAMU’ALAIKUM WARAHMATULLAHI WABARAKATU. 

Dalam rangka melengkapi data yang diperlukan untuk memenuhi tugas 

akhir, sebelumnya saya mengucapkan terima kasih atas kesediaan Saudara/ Saudari 

dalam membantu mengisi data dan jawaban atas pertanyaan-pertanyaan dibawah 

ini. Adapun kuesioner penelitian mengenai “Pengaruh Periklanan, Celebrity 

Endorser Dan Label Halal Terhadap Keputusan Pembelian Konsumen 

Shampo Sunsilk Hijab Pada Mahasiswa Universitas Muhammadiyah Palopo” 

Peneliti mengharapkan jawaban yang sejujurnya sesuai dengan apa yang 

anda rasakan, adapun data dan identitas Mahasiswa yang tercantum pada angket ini 

akan dijamin kerahasiaannya dan tidak akan dipublikasikan. 

Demikian penyampaian ini, atas bantuan dan kerjasama Saudara/ Saudari 

diucapkan banyak terimakasih. 

Wassalamu’alaikum Warahmatullahi Wabarakatuh 

                                                                                           Hormat peneliti, 

 Ttd 

                                                                                                           (Risna)  

                                                                                                 NIM. 201620098 



 

Deskripsi Responden 

Isilah dan atau berilah tanda centang () pada kolom yang sesuai dengan keadaan 

Saudara/ Saudari: 

1. Jenis Kelamin  :   Laki-laki     Perempuan  

2. Usia    : …………..tahun 

3. Pendidikan   : SMA   

 D1-D 

 

PETUNJUK PENGISIAN 

Berilah tanda centang (√) pada kolom penelaian sesuai pilihan anda! 

SS      =     SANGAT SETUJU (5) 

S        =     SETUJU (4) 

RR     =     RAGU–RAGU (3) 

TS      =     TIDAK SETUJU (2) 

STS   =     SANGAT TIDAK SETUJU (1) 

 

 

 



(No)         Pernyataan SS S RR TS STS 

1.         Pesan mengenai shampo 

sunsilk hijab di sampaikan 

dengan lengkap 

√   

  

A.Periklanan 

No Pernyataan SS S RR TS STS 

1. Pesan mengenai shampo sunsilk hijab di sampaikan 

dengan lengkap 

   
  

2. Di sampaikan shamppo sunsilk dalam periklanan 

jelas 

     

3. Pesan yang di sampaikan sesuai dengan shampo 

sunsilk 

  

 

  

4. Pesan yang di sampaikan shampo sunsilk adalah 

benar 

 
 

 

   

5. Apakah periklanan shampo sunsilk hijab menarik      

 

 

 

 



B.Celebriti Endorser 

No Pernyataan SS S RR TS STS 

1. Apakah laudiyah cyntibella memiliki pengetahuan 

dalam membintangi shampo sunsilk hijab  

     

2. Apakah anda merasa laudiyah cyntibella memiliki 

gaya bicara yang menyakinkan 

     

3. Apakah laudiyah cyntibella sebagai celebrity endorser 

shampo sunsilk hijab merupakan spelebriti yang di 

sukai masyarkat  

     

4. Apakah laudiyah cyntibella menyampaikan pesan 

dengan konsisten sesuai kenyataan 

     

5. Apakah laudiyah cyntibella mencerminkan wanita 

untuk menjaga keindahan rambutnya 

     

C. Label Halal 

No Pernyataan SS S RR TS STS 

1. Apakah dengan adanya label halal yang dikeluarkan 

LPPOM-MUI, saya yakin bahwa bahan  baku 

pembuatan produk shampo tersebut halal 

     

2. Apakah logo label halal menjadi pertimbangan saya 

dalam membeli produk shampoo 

     

3. Apakah produk yang berlogo halal telah melalui 

serangkaian proses uji halal yang ketat oleh MUI 

     



4. Apakah label halal pada produk shampo sunsilk  

menjamin kehalalan suatau produk 

     

5. Apakah anda mencari manfaat tertentu dari produk 

shampoo sunsilk hijab yang berlabel halal 

     

D.Keputusan Pembelian 

No. Pernyataan SS S RR TS STS 

1. Apakah anda membeli shampo sunsilk hijab karna 

sesuai dengan kebutuhan 

     

2. Apakah membeli shampo sunsilk hijab karena sesuai 

dengan manfaat yang anda inginkan 

     

3. Apakah anda membeli shampo sunsilk hijab karena 

hasil yang diberikan dengan baik 

     

4. Apakah membeli shampo sunsilk karena melihat 

periklanan di televise 

     

5. Apakah anda membeli shampo sunslik hijab karena 

informasi yang disampaikan dengan baik 

     

 

 

 

 

 



Lampiran 2A: Rekapitulasi Data Responden (Data Ordinal) 

Periklanan (X1) 

Nomor Responden PERIKLANAN (X1) JUMLAH 
 

X1.1 X1.2 X1.3 X1.4 X1.5 TOTAL x1 

1 4 4 5 5 5 23 

2 5 5 5 5 5 25 

3 4 4 4 4 5 21 

4 4 4 4 4 5 21 

5 4 4 4 4 4 20 

6 4 4 4 4 5 21 

7 5 5 5 5 4 24 

8 4 4 4 4 4 20 

9 4 5 5 5 4 23 

10 5 5 5 5 4 24 

11 4 4 4 4 4 20 

12 4 4 4 5 5 22 

13 4 4 4 5 5 22 

14 4 4 4 4 4 20 

15 4 4 4 4 4 20 

16 4 4 4 4 4 20 

17 4 4 5 5 5 23 

18 5 5 4 4 4 22 

19 4 4 4 5 5 22 

20 4 4 4 4 4 20 

21 4 4 4 4 5 21 

22 4 4 5 5 5 23 

23 5 5 5 4 4 23 

24 5 5 4 4 4 22 

25 4 5 5 5 5 24 

26 5 5 5 5 5 25 

27 4 4 5 5 5 23 

28 4 5 4 5 5 23 

29 4 4 4 4 5 21 

30 5 4 4 4 4 21 

31 4 4 4 5 5 22 

32 4 5 4 4 4 21 

33 4 4 5 5 5 23 

34 4 4 4 4 5 21 



35 4 4 5 5 5 23 

36 4 5 5 5 5 24 

37 5 5 5 5 4 24 

38 4 4 4 4 4 20 

39 5 4 4 4 4 21 

40 4 5 4 4 4 21 

41 5 5 4 4 4 22 

42 4 4 4 5 5 22 

43 3 3 4 4 4 18 

44 5 5 5 5 4 24 

45 3 3 4 3 4 17 

46 4 3 4 4 5 20 

47 5 4 4 4 4 21 

48 4 5 4 3 4 20 

49 4 4 4 3 3 18 

50 3 3 3 3 4 16 

51 4 4 3 4 4 19 

52 4 4 4 4 4 20 

53 4 5 4 5 4 22 

54 4 5 4 5 4 22 

55 4 4 4 5 4 21 

56 4 4 5 4 4 21 

57 4 5 5 5 5 24 

58 4 4 4 4 5 21 

59 5 4 4 4 4 21 

60 4 4 4 3 4 19 

61 5 4 4 4 4 21 

62 4 5 4 4 4 21 

63 3 3 5 3 5 19 

64 4 4 4 4 4 20 

65 4 5 4 3 4 20 

66 4 4 4 3 4 19 

67 4 4 4 3 4 19 

68 4 4 4 3 4 19 

69 4 4 5 5 5 23 

70 4 5 5 4 4 22 

71 5 5 5 4 4 23 

72 3 4 5 5 5 22 

73 4 4 4 5 5 22 

74 4 4 4 4 4 20 

75 4 4 4 4 4 20 



76 5 5 5 5 5 25 

77 4 5 5 5 5 24 

78 4 4 5 5 5 23 

79 5 5 4 4 4 22 

80 4 4 3 4 4 19 

81 4 4 4 4 4 20 

82 4 4 5 4 5 22 

83 5 3 4 3 4 19 

84 5 4 5 5 4 23 

85 5 4 4 4 5 22 

86 3 4 4 3 4 18 

87 3 3 3 4 4 17 

88 4 4 4 3 4 19 

89 3 4 4 3 4 18 

90 4 4 4 4 4 20 

91 4 4 4 4 4 20 

92 5 5 4 4 4 22 

93 4 4 4 5 4 21 

94 4 4 3 4 4 19 

95 4 3 3 2 3 15 

96 4 4 5 5 4 22 

97 4 4 4 5 5 22 

98 5 5 5 5 5 25 

99 4 4 4 4 4 20 

100 4 4 5 5 5 23 

101 5 5 5 5 4 24 

102 4 4 4 4 4 20 

103 5 4 5 5 5 24 

104 5 4 4 4 4 21 

105 4 5 5 5 5 24 

106 4 5 5 5 4 23 

107 4 4 4 5 5 22 

108 5 5 5 5 5 25 

109 4 4 4 4 4 20 

110 5 5 5 5 4 24 

111 5 5 5 4 5 24 

112 5 4 5 5 5 24 

113 5 5 5 5 4 24 

114 5 5 5 4 4 23 

115 4 5 5 5 5 24 

116 4 4 4 4 4 20 



117 5 5 5 5 5 25 

118 5 5 5 5 5 25 

119 5 5 5 4 5 24 

120 5 5 5 4 5 24 

121 5 5 4 4 4 22 

122 5 4 5 3 5 22 

123 4 4 3 4 5 20 

124 5 5 5 5 5 25 

125 4 4 4 5 5 22 

126 4 5 4 5 5 23 

127 5 5 5 5 5 25 

128 4 4 4 4 4 20 

129 4 4 5 5 4 22 

130 4 4 4 4 4 20 

131 5 5 5 5 5 25 

132 5 5 5 5 5 25 

133 5 5 5 5 5 25 

134 4 4 4 4 4 20 

135 5 5 5 5 5 25 

136 4 4 4 4 4 20 

137 4 4 4 4 4 20 

138 4 4 4 4 4 20 

139 5 5 5 5 5 25 

140 4 4 4 4 4 20 

141 5 5 5 5 5 25 

142 4 4 4 4 4 20 

143 4 4 4 4 4 20 

144 5 5 5 5 5 25 

145 5 5 5 5 5 25 

146 4 4 4 4 4 20 

147 5 5 5 5 5 25 

148 5 5 5 5 5 25 

149 5 5 5 5 5 25 

150 5 4 5 5 5 24 

151 5 5 5 5 5 25 

152 4 4 4 4 5 21 

153 5 5 5 4 4 23 

154 5 5 5 5 5 25 

155 5 5 5 5 5 25 

 

 



Celebrity Endorser (X2) 

Nomor Responden CELEBRITY ENDORSER (X2) JUMLAH 
 

x2.6 X2.7 X2.8 X2.9 X2.10 TOTAL 

x2 

1 4 4 5 5 5 23 

2 4 4 5 4 4 21 

3 5 5 5 5 5 25 

4 4 4 5 4 4 21 

5 5 5 5 4 4 23 

6 4 5 5 4 4 22 

7 5 5 5 5 4 24 

8 5 5 5 5 5 25 

9 5 5 4 4 4 22 

10 5 5 5 3 4 22 

11 5 5 5 4 4 23 

12 4 4 4 4 4 20 

13 4 4 4 4 4 20 

14 5 5 5 4 4 23 

15 5 5 5 3 4 22 

16 5 5 5 4 4 23 

17 4 5 5 4 4 22 

18 5 5 5 3 4 22 

19 4 4 4 4 4 20 

20 4 4 5 5 4 22 

21 5 5 5 5 4 24 

22 4 4 4 4 4 20 

23 4 4 4 5 5 22 

24 5 5 5 4 5 24 

25 4 4 5 4 4 21 

26 5 5 5 4 4 23 

27 4 4 5 4 4 21 

28 4 4 5 5 4 22 

29 4 4 4 3 4 19 

30 5 5 4 3 4 21 

31 4 3 4 3 4 18 

32 4 4 4 3 4 19 

33 4 4 4 4 4 20 

34 4 4 4 4 4 20 

35 5 5 5 4 4 23 

36 4 4 4 3 4 19 



37 5 5 4 4 4 22 

38 3 4 4 3 4 18 

39 4 4 4 3 3 18 

40 4 4 4 4 4 20 

41 4 4 5 3 4 20 

42 4 4 4 5 4 21 

43 4 4 5 4 5 22 

44 4 4 4 5 5 22 

45 4 4 4 4 4 20 

46 3 4 4 4 4 19 

47 3 4 4 4 4 19 

48 3 4 4 4 4 19 

49 3 3 4 3 5 18 

50 4 5 4 3 5 21 

51 5 5 5 4 5 24 

52 3 4 5 4 5 21 

53 5 4 5 4 5 23 

54 4 5 5 3 4 21 

55 3 4 4 3 4 18 

56 4 4 4 4 4 20 

57 4 4 4 4 4 20 

58 4 5 5 4 4 22 

59 4 3 4 3 4 18 

60 4 4 4 4 3 19 

61 5 4 4 4 4 21 

62 4 4 4 4 4 20 

63 3 3 4 4 4 18 

64 3 4 3 4 4 18 

65 3 4 4 3 4 18 

66 3 4 3 3 4 17 

67 4 4 4 3 5 20 

68 4 4 4 4 4 20 

69 3 3 4 3 4 17 

70 5 5 4 4 4 22 

71 4 4 4 4 4 20 

72 4 4 4 3 4 19 

73 3 4 4 4 4 19 

74 4 4 4 4 4 20 

75 5 5 3 4 4 21 

76 5 5 4 4 5 23 

77 4 5 5 3 4 21 



78 4 4 3 4 4 19 

79 5 4 4 4 4 21 

80 5 5 5 3 3 21 

81 4 5 4 4 4 21 

82 4 5 4 4 5 22 

83 3 4 3 4 5 19 

84 4 4 5 3 4 20 

85 4 3 4 3 4 18 

86 4 5 4 4 4 21 

87 4 3 4 4 4 19 

88 3 4 4 3 4 18 

89 4 4 3 43 4 58 

90 5 4 4 3 4 20 

91 5 5 4 4 4 22 

92 5 5 5 4 4 23 

93 3 3 3 3 4 16 

94 4 4 4 3 4 19 

95 3 3 3 3 3 15 

96 4 5 5 5 5 24 

97 3 4 4 4 4 19 

98 4 4 4 4 4 20 

99 5 5 5 4 4 23 

100 4 4 4 3 4 19 

101 5 4 4 4 5 22 

102 5 5 4 4 5 23 

103 4 4 4 5 5 22 

104 4 5 5 3 4 21 

105 4 4 4 4 5 21 

106 4 4 4 4 4 20 

107 4 5 5 5 5 24 

108 5 5 5 4 5 24 

109 5 5 5 4 4 23 

110 5 5 5 5 4 24 

111 4 4 4 4 4 20 

112 4 4 5 5 5 23 

113 5 5 5 5 5 25 

114 5 5 5 4 5 24 

115 5 5 5 5 5 25 

116 5 5 5 5 5 25 

117 4 4 5 5 5 23 

118 4 4 5 5 5 23 



119 5 4 5 5 5 24 

120 5 4 5 5 4 23 

121 5 5 5 4 5 24 

122 5 5 5 4 5 24 

123 3 4 4 4 5 20 

124 4 4 5 5 5 23 

125 4 3 4 3 4 18 

126 4 4 5 5 5 23 

127 4 4 5 4 4 21 

128 4 4 4 4 4 20 

129 4 4 4 4 4 20 

130 5 5 4 4 4 22 

131 5 5 5 5 5 25 

132 4 4 5 5 5 23 

133 4 4 5 5 5 23 

134 5 5 5 5 5 25 

135 5 5 4 5 5 24 

136 4 4 4 4 4 20 

137 5 5 4 4 4 22 

138 4 5 5 5 5 24 

139 4 4 5 5 5 23 

140 4 4 5 5 5 23 

141 4 4 4 4 4 20 

142 5 5 4 4 4 22 

143 5 5 4 4 4 22 

144 4 4 5 5 5 23 

145 4 4 5 5 5 23 

146 5 5 5 5 5 25 

147 4 4 4 5 5 22 

148 4 4 5 5 5 23 

149 4 4 5 5 5 23 

150 5 4 5 4 5 23 

151 4 4 5 5 5 23 

152 4 4 4 4 4 20 

153 4 4 4 4 4 20 

154 4 4 5 5 5 23 

155 4 4 4 4 4 20 



Label Halal (X3) 

Nomor Responden LABEL HALAL (3) JUMLAH 
 

X3.11 X3.12 X3.13 X3.14 X3.15 TOTAL 

x3 

1 4 4 4 4 4 20 

2 5 5 5 5 5 25 

3 5 5 5 3 4 22 

4 5 5 5 5 5 25 

5 4 5 5 5 5 24 

6 5 5 5 5 4 24 

7 5 4 4 4 4 21 

8 5 5 5 5 5 25 

9 5 5 5 5 5 25 

10 4 4 5 5 5 23 

11 4 4 4 5 5 22 

12 5 5 5 5 5 25 

13 5 5 5 5 5 25 

14 4 4 4 4 4 20 

15 5 5 5 4 4 23 

16 4 4 4 4 5 21 

17 4 4 4 4 4 20 

18 5 5 5 5 5 25 

19 5 5 5 5 5 25 

20 5 5 4 4 4 22 

21 5 5 5 5 4 24 

22 4 4 4 4 4 20 

23 5 5 5 5 5 25 

24 4 5 4 5 4 22 

25 4 4 4 4 4 20 

26 4 4 4 5 5 22 

27 5 5 5 5 4 24 

28 4 4 4 4 1 17 

29 4 4 4 5 5 22 

30 4 4 4 5 5 22 

31 5 5 5 4 4 23 

32 4 4 4 4 5 21 

33 4 4 4 4 4 20 

34 5 5 5 5 4 24 

35 4 5 5 5 5 24 

36 4 4 4 4 4 20 



37 5 5 5 4 5 24 

38 5 5 5 4 4 23 

39 4 4 4 4 5 21 

40 4 5 5 5 5 24 

41 4 4 4 4 4 20 

42 4 4 4 4 5 21 

43 4 4 5 5 5 23 

44 5 4 4 4 4 21 

45 4 5 5 4 4 22 

46 5 4 3 5 4 21 

47 4 4 4 4 4 20 

48 4 3 4 3 4 18 

49 3 4 4 3 4 18 

50 4 4 4 3 4 19 

51 5 5 4 4 4 22 

52 4 5 4 5 4 22 

53 4 5 4 5 4 22 

54 4 4 4 4 4 20 

55 4 5 5 5 5 24 

56 4 4 4 4 4 20 

57 4 5 5 4 3 21 

58 5 5 5 5 5 25 

59 4 4 3 3 4 18 

60 3 4 4 3 3 17 

61 4 4 3 3 5 19 

62 4 4 4 4 4 20 

63 5 4 4 4 3 20 

64 4 4 4 4 4 20 

65 5 5 5 5 4 24 

66 4 4 4 4 4 20 

67 5 5 4 5 4 23 

68 4 
 

4 4 4 16 

69 5 5 5 5 5 25 

70 4 4 4 4 4 20 

71 5 5 4 4 4 22 

72 5 5 5 5 5 25 

73 5 5 4 4 4 22 

74 4 4 4 4 4 20 

75 4 4 4 4 4 20 

76 4 4 5 5 5 23 

77 4 4 4 4 4 20 



78 4 4 4 5 4 21 

79 5 5 5 5 5 25 

80 4 4 5 5 5 23 

81 5 5 4 4 4 22 

82 4 4 4 4 5 21 

83 4 4 5 4 5 22 

84 4 4 4 5 4 21 

85 5 3 4 3 4 19 

86 4 5 5 5 4 23 

87 4 5 4 5 5 23 

88 4 4 5 5 5 23 

89 4 4 4 4 3 19 

90 4 4 4 5 5 22 

91 4 4 5 5 5 23 

92 4 4 4 5 5 22 

93 5 5 5 5 5 25 

94 5 5 5 5 5 25 

95 3 4 5 3 4 19 

96 5 5 5 5 5 25 

97 5 5 5 5 4 24 

98 5 5 4 4 4 22 

99 4 4 4 4 4 20 

100 4 4 4 4 5 21 

101 4 4 5 4 5 22 

102 4 5 5 5 5 24 

103 4 4 4 4 4 20 

104 5 5 5 4 4 23 

105 4 4 4 4 5 21 

106 5 5 5 5 5 25 

107 4 4 5 5 5 23 

108 4 4 4 5 4 21 

109 5 5 5 5 5 25 

110 5 5 5 5 4 24 

111 4 5 5 5 5 24 

112 4 5 5 5 5 24 

113 5 4 5 5 5 24 

114 5 5 5 5 5 25 

115 4 5 5 5 5 24 

116 4 4 4 4 4 20 

117 5 5 5 5 5 25 

118 5 5 5 5 5 25 



119 4 4 4 4 4 20 

120 5 4 5 5 5 24 

121 5 4 5 5 5 24 

122 5 4 5 5 4 23 

123 5 5 5 5 5 25 

124 5 5 5 5 5 25 

125 5 4 5 4 4 22 

126 4 5 5 5 5 24 

127 5 5 5 5 5 25 

128 5 5 5 5 5 25 

129 4 4 4 4 4 20 

130 5 5 5 5 5 25 

131 5 5 5 5 5 25 

132 4 4 4 4 4 20 

133 5 5 5 5 5 25 

134 4 4 4 5 5 22 

135 4 4 4 4 4 20 

136 5 5 5 5 5 25 

137 5 5 4 4 4 22 

138 4 4 4 4 4 20 

139 4 4 4 4 4 20 

140 4 4 4 4 4 20 

141 4 4 4 4 4 20 

142 5 5 5 5 5 25 

143 5 5 5 5 5 25 

144 4 4 4 4 4 20 

145 4 4 4 4 4 20 

146 4 4 4 4 4 20 

147 5 5 5 5 5 25 

148 5 5 5 5 5 25 

149 5 5 5 5 5 25 

150 5 5 5 5 5 25 

151 4 4 4 4 4 20 

152 4 4 4 4 4 20 

153 4 4 4 4 4 20 

154 4 4 4 4 4 20 

155 5 5 5 5 5 25 

 

Keputusan Pembelian Konsumen (Y) 

 



Nomor Responden KEPUTUSAN PEMBELIAN (Y) JUMLAH 
 

Y1 Y2 Y3 Y4 Y5 TOTAL 

Y 

1 5 5 5 5 5 25 

2 5 5 5 5 5 25 

3 4 4 4 4 4 20 

4 4 4 4 4 4 20 

5 4 4 4 4 4 20 

6 4 4 4 4 4 20 

7 4 4 4 4 4 20 

8 5 5 5 5 5 25 

9 4 4 5 4 4 21 

10 4 4 4 4 4 20 

11 4 4   5 5 18 

12 4 4 4 4 4 20 

13 4 4 4 4 4 20 

14 5 5 5 4 5 24 

15 4 4 4 4 5 21 

16 5 5 5 4 4 23 

17 5 5 5 4 5 24 

18 4 4 4 4 4 20 

19 4 4 4 5 5 22 

20 5 5 5 5 4 24 

21 4 4 4 5 5 22 

22 5 5 5 4 5 24 

23 4 4 4 5 5 22 

24 4 4 4 5 5 22 

25 4 4 4 5 5 22 

26 4 4 4 5 5 22 

27 3 4 4 4 4 19 

28 5 4 4 5 4 22 

29 4 4 4 4 4 20 

30 4 4 4 4 4 20 

31 5 5 5 4 4 23 

32 4 3 4 5 5 21 

33 5 5 5 5 4 24 

34 4 4 4 4 5 21 

35 4 4 4 5 4 21 

36 3 4 4 4 4 19 

37 4 4 4 5 5 22 

38 5 5 5 4 4 23 



39 4 4 4 4 4 20 

40 4 4 5 5 4 22 

41 4 4 4 4 4 20 

42 4 4 4 4 4 20 

43 4 4 5 5 5 23 

44 5 4 4 4 3 20 

45 4 4 4 5 5 22 

46 4 5 3 4 4 20 

47 4 4 5 5 5 23 

48 3 3 3 4 4 17 

49 4 3 3 3 4 17 

50 2 2 2 2 2 10 

51 4 5 4 4 5 22 

52 4 5 4 5 5 23 

53 3 4 3 4 4 18 

54 5 5 4 4 4 22 

55 3 4 4 5 5 21 

56 5 3 4 4 4 20 

57 4 4 4 3 4 19 

58 4 5 5 5 5 24 

59 2 4 3 2 3 14 

60 4 4 3 4 4 19 

61 5 4 4 3 4 20 

62 4 4 4 4 4 20 

63 3 3 3 5 5 19 

64 3 3 3 3 3 15 

65 4 4 4 4 5 21 

66 4 4 3 4 4 19 

67 4 4 3 3 4 18 

68 4 4 4 4 4 20 

69 5 5 5 5 5 25 

70 4 4 4 4 4 20 

71 5 5 5 4 5 24 

72 4 4 4 5 4 21 

73 5 5 5 4 4 23 

74 4 4 4 5 5 22 

75 4 4 4 4 5 21 

76 4 4 4 4 5 21 

77 4 4 4 4 5 21 

78 4 5 5 4 5 23 

79 4 4 4 4 4 20 



80 4 4 5 4 4 21 

81 4 5 4 3 4 20 

82 4 5 4 4 5 22 

83 4 5 4 4 4 21 

84 4 4 4 4 5 21 

85 4 3 3 4 3 17 

86 4 4 4 4 4 20 

87 4 3 4 4 5 20 

88 4 4 4 4 4 20 

89 4 5 5 4 4 22 

90 4 4 5 4 4 21 

91 4 4 4 4 4 20 

92 4 5 5 4 4 22 

93 4 4 4 3 3 18 

94 4 4 4 4 4 20 

95 3 3 3 3 3 15 

96 5 5 5 5 5 25 

97 4 4 4 5 5 22 

98 5 5 5 4 4 23 

99 4 4 4 4 4 20 

100 5 4 4 5 4 22 

101 4 4 4 4 5 21 

102 4 4 4 5 5 22 

103 5 5 5 5 5 25 

104 5 5 4 4 5 23 

105 4 4 4 4 4 20 

106 4 5 5 5 5 24 

107 4 4 4 4 4 20 

108 4 4 4 4 4 20 

109 5 5 4 5 4 19 

110 5 5 5 4 5 24 

111 5 5 5 5 5 25 

112 5 5 5 5 5 25 

113 5 5 5 5 4 24 

114 5 5 5 4 5 24 

115 5 5 5 5 5 25 

116 4 4 4 4 4 20 

117 5 5 5 5 5 25 

118 5 5 5 5 5 25 

119 5 5 5 5 5 25 

120 5 5 5 5 5 25 



121 5 5 5 5 5 25 

122 5 5 4 5 5 24 

123 3 3 3 2 2 13 

124 5 5 5 5 5 25 

125 4 4 4 4 5 21 

126 5 5 5 5 5 25 

127 4 4 5 5 5 23 

128 5 5 5 5 5 25 

129 5 5 5 5 5 25 

130 4 4 4 4 5 21 

131 5 5 5 5 5 25 

132 5 5 5 5 5 25 

133 4 4 4 4 4 20 

134 4 4 5 5 5 23 

135 5 5 5 5 5 25 

136 4 4 5 5 5 23 

137 4 4 4 4 4 20 

138 5 5 5 5 5 25 

139 5 5 5 5 5 25 

140 5 5 5 5 5 25 

141 5 5 5 5 5 25 

142 4 4 4 4 4 20 

143 4 4 4 4 4 20 

144 4 4 4 4 4 20 

145 4 4 4 4 4 20 

146 5 5 5 5 5 25 

147 4 4 4 4 4 20 

148 4 4 4 4 4 20 

149 4 4 4 4 4 20 

150 5 5 5 5 5 25 

151 4 4 4 4 4 20 

152 4 5 5 5 5 24 

153 5 5 5 5 5 25 

154 5 5 5 5 5 25 

155 4 4 4 4 4 20 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

Lampiran 2B Rekapitulasi Data Responden (Data Interval) 

 



 

 



 



 



 



 



 



 

 

 

Lampiran 3 Hasil Uji Analisis Statistik Deskriptif 

Variabel Periklanan (X₁) 

x1.1 



 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 8 5.2 5.2 5.2 

S 91 58.7 58.7 63.9 

SS 56 36.1 36.1 100.0 

Total 155 100.0 100.0  

 

x1.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 8 5.2 5.2 5.2 

S 86 55.5 55.5 60.6 

SS 61 39.4 39.4 100.0 

Total 155 100.0 100.0  

 

x1.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 7 4.5 4.5 4.5 

S 82 52.9 52.9 57.4 

SS 66 42.6 42.6 100.0 

Total 155 100.0 100.0  

 

x1.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 1 .6 .6 .6 

RR 15 9.7 9.7 10.3 

S 70 45.2 45.2 55.5 

SS 69 44.5 44.5 100.0 

Total 155 100.0 100.0  

 

 

x1.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid RR 2 1.3 1.3 1.3 



S 83 53.5 53.5 54.8 

SS 70 45.2 45.2 100.0 

Total 155 100.0 100.0  

 

Variabel Celebrity Endorser (X2) 

 

x2.6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 19 12.3 12.3 12.3 

S 85 54.8 54.8 67.1 

SS 51 32.9 32.9 100.0 

Total 155 100.0 100.0  

 

x2.7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 10 6.5 6.5 6.5 

S 89 57.4 57.4 63.9 

SS 56 36.1 36.1 100.0 

Total 155 100.0 100.0  

 
 

 

 

 

 

 

 

x2.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 8 5.2 5.2 5.2 

S 77 49.7 49.7 54.8 

SS 70 45.2 45.2 100.0 

Total 155 100.0 100.0  

 

x2.9 



 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 33 21.3 21.3 21.3 

S 81 52.3 52.3 73.5 

SS 40 25.8 25.8 99.4 

    100.0 

Total 155 100.0 100.0  

 

x2.10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 4 2.6 2.6 2.6 

S 98 63.2 63.2 65.8 

SS 53 34.2 34.2 100.0 

Total 155 100.0 100.0  

 

 

 

 

 

 

Variabel Label Halal (X3) 

 

x3.11 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 3 1.9 1.9 1.9 

S 85 54.8 54.8 56.8 

SS 67 43.2 43.2 100.0 

Total 155 100.0 100.0  

 

x3.12 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 2 1.3 1.3 1.3 

S 79 51.0 51.3 52.6 

SS 73 47.1 47.4 100.0 

Total 154 99.4 100.0  



Missing System 1 .6   

Total 155 100.0   

 

x3.13 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 3 1.9 1.9 1.9 

S 76 49.0 49.0 51.0 

SS 76 49.0 49.0 100.0 

Total 155 100.0 100.0  

 

 

 

 

 

 

 

 

X3.14 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 1 .6 .6 .6 

RR 15 9.7 9.7 10.3 

S 70 45.2 45.2 55.5 

SS 69 44.5 44.5 100.0 

Total 155 100.0 100.0  

 

 

X3.15 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

RR 2 1.3 1.3 1.3 

S 83 53.5 53.5 54.8 

SS 70 45.2 45.2 100.0 

Total 155 100.0 100.0  

 

Variabel Keputusan Pembelian (Y) 

Y.1 



 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 2 1.3 1.3 1.3 

RR 9 5.8 5.8 7.1 

S 92 59.4 59.4 66.5 

SS 52 33.5 33.5 100.0 

Total 155 100.0 100.0  

 

 

Y.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 1 .6 .6 .6 

RR 10 6.5 6.5 7.1 

S 85 54.8 54.8 61.9 

SS 59 38.1 38.1 100.0 

Total 155 100.0 100.0  

                                      

 

                                                 Y.3 

 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 1 .6 .6 .6 

RR 13 8.4 8.4 9.1 

S 82 52.9 53.2 62.3 

SS 58 37.4 37.7 100.0 

Total 154 99.4 100.0  

Missing System 1 .6   

Total 155 100.0   

 

 

Y.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 3 1.9 1.9 1.9 

RR 8 5.2 5.2 7.1 

S 81 52.3 52.3 59.4 



SS 63 40.6 40.6 100.0 

Total 155 100.0 100.0  

 

 

Y.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

TS 2 1.3 1.3 1.3 

RR 6 3.9 3.9 5.2 

S 71 45.8 46.1 51.3 

SS 75 48.4 48.7 100.0 

Total 154 99.4 100.0  

Missing System 1 .6   

Total 155 100.0   

 

Lampiran 4 : Hasil Uji Validitas 

Periklanan (X1) 

Correlations 

 x1.1 x1.2 x1.3 x1.4 x1.5 jumlah_x1 

x1.1 Pearson Correlation 1 .612** .476** .338** .174* .690** 

Sig. (2-tailed)  .000 .000 .000 .030 .000 

N 155 155 155 155 155 155 

x1.2 Pearson Correlation .612** 1 .549** .471** .210** .761** 

Sig. (2-tailed) .000  .000 .000 .009 .000 

N 155 155 155 155 155 155 

x1.3 Pearson Correlation .476** .549** 1 .590** .479** .826** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 155 155 155 155 155 155 

x1.4 Pearson Correlation .338** .471** .590** 1 .572** .812** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 155 155 155 155 155 155 

x1.5 Pearson Correlation .174* .210** .479** .572** 1 .642** 

Sig. (2-tailed) .030 .009 .000 .000  .000 

N 155 155 155 155 155 155 

jumlah_x1 Pearson Correlation .690** .761** .826** .812** .642** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  



N 155 155 155 155 155 155 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Celebrity Endorser (X2) 

Correlations 

 x2.6 x2.7 x2.8 x2.9 x2.10 Jumlah_x2 

x2.6 Pearson Correlation 1 .668** .417** .024 .134 .393** 

Sig. (2-tailed)  .000 .000 .770 .096 .000 

N 155 155 155 155 155 155 

x2.7 Pearson Correlation .668** 1 .409** .001 .139 .367** 

Sig. (2-tailed) .000  .000 .988 .086 .000 

N 155 155 155 155 155 155 

x2.8 Pearson Correlation .417** .409** 1 -.101 .370** .266** 

Sig. (2-tailed) .000 .000  .209 .000 .001 

N 155 155 155 155 155 155 

x2.9 Pearson Correlation .024 .001 -.101 1 .072 .884** 

Sig. (2-tailed) .770 .988 .209  .373 .000 

N 155 155 155 155 155 155 

x2.10 Pearson Correlation .134 .139 .370** .072 1 .314** 

Sig. (2-tailed) .096 .086 .000 .373  .000 

N 155 155 155 155 155 155 

Jumlah_x2 Pearson Correlation .393** .367** .266** .884** .314** 1 

Sig. (2-tailed) .000 .000 .001 .000 .000  

N 155 155 155 155 155 155 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

Label Halal (X3) 

Correlations 



 x3.11 x3.12 x3.13 x3.14 x3.15 Jumlah_x3 

x3.11 Pearson Correlation 1 .619** .496** .417** .245** .700** 

Sig. (2-tailed)  .000 .000 .000 .002 .000 

N 155 154 155 155 155 155 

x3.12 Pearson Correlation .619** 1 .631** .539** .306** .791** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 154 154 154 154 154 154 

x3.13 Pearson Correlation .496** .631** 1 .589** .480** .818** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 155 154 155 155 155 155 

x3.14 Pearson Correlation .417** .539** .589** 1 .564** .811** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 155 154 155 155 155 155 

x3.15 Pearson Correlation .245** .306** .480** .564** 1 .689** 

Sig. (2-tailed) .002 .000 .000 .000  .000 

N 155 154 155 155 155 155 

Jumlah_x3 Pearson Correlation .700** .791** .818** .811** .689** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 155 154 155 155 155 155 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Keputusan Pembelian (Y) 

Correlations 

 Y.1 Y.2 Y.3 Y.4 Y.5 Jumlah_Y 

Y.1 Pearson Correlation 1 .732** .723** .517** .465** .813** 

Sig. (2-tailed)  .000 .000 .000 .000 .000 

N 155 155 154 155 154 155 

Y.2 Pearson Correlation .732** 1 .755** .463** .511** .820** 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 155 155 154 155 154 155 

Y.3 Pearson Correlation .723** .755** 1 .594** .564** .882** 

Sig. (2-tailed) .000 .000  .000 .000 .000 

N 154 154 154 154 153 154 

Y.4 Pearson Correlation .517** .463** .594** 1 .728** .776** 

Sig. (2-tailed) .000 .000 .000  .000 .000 

N 155 155 154 155 154 155 

Y.5 Pearson Correlation .465** .511** .564** .728** 1 .778** 



Sig. (2-tailed) .000 .000 .000 .000  .000 

N 154 154 153 154 154 154 

Jumlah_Y Pearson Correlation .813** .820** .882** .776** .778** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 155 155 154 155 154 155 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Lampiran 5: Hasil Uji  Reliabilitas 

Uji Reliabilitas untuk Variabel Periklanan (X1) 

 

 

 

 

 

   

Case Processing Summary 

 N % 

Cases Valid 155 100.0 

Excludeda 0 .0 

Total 155 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.803 5 



Uji Reliabilitas untuk Variabel Celebrity Endorser (X2) 

 

 

 

 

 

 

 

Uji Reliabilitas untuk Variabel Label Halal (X3) 

 

 

 

 

 

 

 

 

 

 

Uji Reliabilitas untuk Variabel Keputusan Pembelian (Y) 

Case Processing Summary 

 N % 

Cases Valid 155 100.0 

Excludeda 0 .0 

Total 155 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.139 5 

Case Processing Summary 

 N % 

Cases Valid 154 99.4 

Excludeda 1 .6 

Total 155 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.823 5 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Lampiran 6 : Hasil uji regresi linear berganda 

 

Coefficientsa 

Case Processing Summary 

 N % 

Cases Valid 153 98.7 

Excludeda 2 1.3 

Total 155 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.885 5 



Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.403 2.680  2.016 .046 

Jumlah_x1 .444 .088 .368 5.019 .000 

Jumlah_x2 .146 .053 .200 2.765 .006 

Jumlah_x3 .149 .087 .125 1.705 .090 

a. Dependent Variable: Jumlah_Y 

 

 

 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 5.403 2.680  2.016 .046 

Jumlah_x1 .444 .088 .368 5.019 .000 

Jumlah_x2 .146 .053 .200 2.765 .006 

Jumlah_x3 .149 .087 .125 1.705 .090 

a. Dependent Variable: Jumlah_Y 

 

 

 

 

 

 

ANOVAa 

Model Sum of Squares Df Mean Square F Sig. 

1 Regression 234.533 3 78.178 14.084 .000b 

Residual 838.176 151 5.551   

Total 1072.710 154    

a. Dependent Variable: Jumlah_Y 

b. Predictors: (Constant), Jumlah_x3, Jumlah_x2, Jumlah_x1 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .468a .219 .203 2.356 

a. Predictors: (Constant), Jumlah_x3, Jumlah_x2, Jumlah_x1 

 



 

Lampiran 7 r tabel, t tabel dan f tabel 

Tabel r untuk df =151-200 
 
 

df = (N-2) 

Tingkat signifikansi untuk uji satu arah 

0.05 0.025 0.01 0.005 0.0005 

Tingkat signifikansi untuk uji dua arah 

0.1 0.05 0.02 0.01 0.001 

151 0.1335 0.1587 0.1879 0.2077 0.2635 

152 0.1330 0.1582 0.1873 0.2070 0.2626 

153 0.1326 0.1577 0.1867 0.2063 0.2618 

154 0.1322 0.1572 0.1861 0.2057 0.2610 

155 0.1318 0.1567 0.1855 0.2050 0.2602 

156 0.1313 0.1562 0.1849 0.2044 0.2593 

157 0.1309 0.1557 0.1844 0.2037 0.2585 

158 0.1305 0.1552 0.1838 0.2031 0.2578 

159 0.1301 0.1547 0.1832 0.2025 0.2570 

160 0.1297 0.1543 0.1826 0.2019 0.2562 

161 0.1293 0.1538 0.1821 0.2012 0.2554 

162 0.1289 0.1533 0.1815 0.2006 0.2546 

163 0.1285 0.1528 0.1810 0.2000 0.2539 

164 0.1281 0.1524 0.1804 0.1994 0.2531 

165 0.1277 0.1519 0.1799 0.1988 0.2524 

166 0.1273 0.1515 0.1794 0.1982 0.2517 

167 0.1270 0.1510 0.1788 0.1976 0.2509 

168 0.1266 0.1506 0.1783 0.1971 0.2502 

169 0.1262 0.1501 0.1778 0.1965 0.2495 

170 0.1258 0.1497 0.1773 0.1959 0.2488 

171 0.1255 0.1493 0.1768 0.1954 0.2481 

172 0.1251 0.1488 0.1762 0.1948 0.2473 

173 0.1247 0.1484 0.1757 0.1942 0.2467 

174 0.1244 0.1480 0.1752 0.1937 0.2460 

175 0.1240 0.1476 0.1747 0.1932 0.2453 

176 0.1237 0.1471 0.1743 0.1926 0.2446 

177 0.1233 0.1467 0.1738 0.1921 0.2439 

178 0.1230 0.1463 0.1733 0.1915 0.2433 

179 0.1226 0.1459 0.1728 0.1910 0.2426 

180 0.1223 0.1455 0.1723 0.1905 0.2419 

181 0.1220 0.1451 0.1719 0.1900 0.2413 

182 0.1216 0.1447 0.1714 0.1895 0.2406 

183 0.1213 0.1443 0.1709 0.1890 0.2400 

184 0.1210 0.1439 0.1705 0.1884 0.2394 



185 0.1207 0.1435 0.1700 0.1879 0.2387 

186 0.1203 0.1432 0.1696 0.1874 0.2381 

187 0.1200 0.1428 0.1691 0.1869 0.2375 

188 0.1197 0.1424 0.1687 0.1865 0.2369 

189 0.1194 0.1420 0.1682 0.1860 0.2363 

190 0.1191 0.1417 0.1678 0.1855 0.2357 

191 0.1188 0.1413 0.1674 0.1850 0.2351 

192 0.1184 0.1409 0.1669 0.1845 0.2345 

193 0.1181 0.1406 0.1665 0.1841 0.2339 

194 0.1178 0.1402 0.1661 0.1836 0.2333 

195 0.1175 0.1398 0.1657 0.1831 0.2327 

196 0.1172 0.1395 0.1652 0.1827 0.2321 

197 0.1169 0.1391 0.1648 0.1822 0.2315 

198 0.1166 0.1388 0.1644 0.1818 0.2310 

199 0.1164 0.1384 0.1640 0.1813 0.2304 

200 0.1161 0.1381 0.1636 0.1809 0.2298 

 

 

     

 

 

 

 

 

 

 

Tabel t untuk df = (121–160) 
Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001 

Df 0.50 0.20 0.10 0.050 0.02 0.010 0.002 

121 0.67652 1.28859 1.65754 1.97976 2.35756 2.61707 3.15895 

122 0.67651 1.28853 1.65744 1.97960 2.35730 2.61673 3.15838 

123 0.67649 1.28847 1.65734 1.97944 2.35705 2.61639 3.15781 

124 0.67647 1.28842 1.65723 1.97928 2.35680 2.61606 3.15726 

125 0.67646 1.28836 1.65714 1.97912 2.35655 2.61573 3.15671 

126 0.67644 1.28831 1.65704 1.97897 2.35631 2.61541 3.15617 

127 0.67643 1.28825 1.65694 1.97882 2.35607 2.61510 3.15565 

128 0.67641 1.28820 1.65685 1.97867 2.35583 2.61478 3.15512 

129 0.67640 1.28815 1.65675 1.97852 2.35560 2.61448 3.15461 

130 0.67638 1.28810 1.65666 1.97838 2.35537 2.61418 3.15411 

131 0.67637 1.28805 1.65657 1.97824 2.35515 2.61388 3.15361 

132 0.67635 1.28800 1.65648 1.97810 2.35493 2.61359 3.15312 

133 0.67634 1.28795 1.65639 1.97796 2.35471 2.61330 3.15264 

134 0.67633 1.28790 1.65630 1.97783 2.35450 2.61302 3.15217 

135 0.67631 1.28785 1.65622 1.97769 2.35429 2.61274 3.15170 

136 0.67630 1.28781 1.65613 1.97756 2.35408 2.61246 3.15124 



137 0.67628 1.28776 1.65605 1.97743 2.35387 2.61219 3.15079 

138 0.67627 1.28772 1.65597 1.97730 2.35367 2.61193 3.15034 

139 0.67626 1.28767 1.65589 1.97718 2.35347 2.61166 3.14990 

140 0.67625 1.28763 1.65581 1.97705 2.35328 2.61140 3.14947 

141 0.67623 1.28758 1.65573 1.97693 2.35309 2.61115 3.14904 

142 0.67622 1.28754 1.65566 1.97681 2.35289 2.61090 3.14862 

143 0.67621 1.28750 1.65558 1.97669 2.35271 2.61065 3.14820 

144 0.67620 1.28746 1.65550 1.97658 2.35252 2.61040 3.14779 

145 0.67619 1.28742 1.65543 1.97646 2.35234 2.61016 3.14739 

146 0.67617 1.28738 1.65536 1.97635 2.35216 2.60992 3.14699 

147 0.67616 1.28734 1.65529 1.97623 2.35198 2.60969 3.14660 

148 0.67615 1.28730 1.65521 1.97612 2.35181 2.60946 3.14621 

149 0.67614 1.28726 1.65514 1.97601 2.35163 2.60923 3.14583 

150 0.67613 1.28722 1.65508 1.97591 2.35146 2.60900 3.14545 

151 0.67612 1.28718 1.65501 1.97580 2.35130 2.60878 3.14508 

152 0.67611 1.28715 1.65494 1.97569 2.35113 2.60856 3.14471 

153 0.67610 1.28711 1.65487 1.97559 2.35097 2.60834 3.14435 

154 0.67609 1.28707 1.65481 1.97549 2.35081 2.60813 3.14400 

155 0.67608 1.28704 1.65474 1.97539 2.35065 2.60792 3.14364 

156 0.67607 1.28700 1.65468 1.97529 2.35049 2.60771 3.14330 

157 0.67606 1.28697 1.65462 1.97519 2.35033 2.60751 3.14295 

158 0.67605 1.28693 1.65455 1.97509 2.35018 2.60730 3.14261 

159 0.67604 1.28690 1.65449 1.97500 2.35003 2.60710 3.14228 

160 0.67603 1.28687 1.65443 1.97490 2.34988 2.60691 3.14195 

 

 

Tabel f untuk df = 136-180 

Titik Persentase Distribusi F untuk Probabilita = 0,05 

 

 
 

df untuk 

penyebut 
(N2) 

 
df untuk pembilang (N1) 

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 

136 3.91 3.06 2.67 2.44 2.28 2.17 2.08 2.01 1.95 1.90 1.86 1.82 1.79 1.77 1.74 

137 3.91 3.06 2.67 2.44 2.28 2.17 2.08 2.01 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

138 3.91 3.06 2.67 2.44 2.28 2.16 2.08 2.01 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

139 3.91 3.06 2.67 2.44 2.28 2.16 2.08 2.01 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

140 3.91 3.06 2.67 2.44 2.28 2.16 2.08 2.01 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

141 3.91 3.06 2.67 2.44 2.28 2.16 2.08 2.00 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

142 3.91 3.06 2.67 2.44 2.28 2.16 2.07 2.00 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

143 3.91 3.06 2.67 2.43 2.28 2.16 2.07 2.00 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

144 3.91 3.06 2.67 2.43 2.28 2.16 2.07 2.00 1.95 1.90 1.86 1.82 1.79 1.76 1.74 

145 3.91 3.06 2.67 2.43 2.28 2.16 2.07 2.00 1.94 1.90 1.86 1.82 1.79 1.76 1.74 

146 3.91 3.06 2.67 2.43 2.28 2.16 2.07 2.00 1.94 1.90 1.85 1.82 1.79 1.76 1.74 

147 3.91 3.06 2.67 2.43 2.28 2.16 2.07 2.00 1.94 1.90 1.85 1.82 1.79 1.76 1.73 

148 3.91 3.06 2.67 2.43 2.28 2.16 2.07 2.00 1.94 1.90 1.85 1.82 1.79 1.76 1.73 

149 3.90 3.06 2.67 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.79 1.76 1.73 

150 3.90 3.06 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.79 1.76 1.73 

151 3.90 3.06 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.79 1.76 1.73 



152 3.90 3.06 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.79 1.76 1.73 

153 3.90 3.06 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.78 1.76 1.73 

154 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.78 1.76 1.73 

155 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.82 1.78 1.76 1.73 

156 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.76 1.73 

157 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.76 1.73 

158 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

159 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

160 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

161 3.90 3.05 2.66 2.43 2.27 2.16 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

162 3.90 3.05 2.66 2.43 2.27 2.15 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

163 3.90 3.05 2.66 2.43 2.27 2.15 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

164 3.90 3.05 2.66 2.43 2.27 2.15 2.07 2.00 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

165 3.90 3.05 2.66 2.43 2.27 2.15 2.07 1.99 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

166 3.90 3.05 2.66 2.43 2.27 2.15 2.07 1.99 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

167 3.90 3.05 2.66 2.43 2.27 2.15 2.06 1.99 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

168 3.90 3.05 2.66 2.43 2.27 2.15 2.06 1.99 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

169 3.90 3.05 2.66 2.43 2.27 2.15 2.06 1.99 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

170 3.90 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.94 1.89 1.85 1.81 1.78 1.75 1.73 

171 3.90 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.89 1.85 1.81 1.78 1.75 1.73 

172 3.90 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.89 1.84 1.81 1.78 1.75 1.72 

173 3.90 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.89 1.84 1.81 1.78 1.75 1.72 

174 3.90 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.89 1.84 1.81 1.78 1.75 1.72 

175 3.90 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.89 1.84 1.81 1.78 1.75 1.72 

176 3.89 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.88 1.84 1.81 1.78 1.75 1.72 

177 3.89 3.05 2.66 2.42 2.27 2.15 2.06 1.99 1.93 1.88 1.84 1.81 1.78 1.75 1.72 

178 3.89 3.05 2.66 2.42 2.26 2.15 2.06 1.99 1.93 1.88 1.84 1.81 1.78 1.75 1.72 

179 3.89 3.05 2.66 2.42 2.26 2.15 2.06 1.99 1.93 1.88 1.84 1.81 1.78 1.75 1.72 

180 3.89 3.05 2.65 2.42 2.26 2.15 2.06 1.99 1.93 1.88 1.84 1.81 1.77 1.75 1.72 

 

 

 

Lampiran 8 Karakteristik Responden 

Tabel 4.2 Karakteristik Responden Berdasarkan Jenis Kelamin 

No Jenis kelamin Jumlah 

(Orang) 

Persentase 

(%) 

1 Laki-laki 53 36,2% 

2 Perempuan 102 63,8% 

Total 155 100 

Sumber: Data responden yang diolah, 2020 



Tabel 4.3 Karakteristik Responden Berdasarkan Tingkat Pendidikan 

No Tingkat pendidikan Jumlah 

(Orang) 

Persentase (%) 

1 SMA/Sederajat 111 78,7% 

2            SMK/Sederajat 44 21,3% 

3 D2 0 0% 

 4 D3 0 0% 

Total 155 100 

   Sumber: Data responden yang diolah, 2020 

 

Tabel 4.4 Karakteristik Responden Berdasarkan Usia 

No Usia Jumlah 

(Orang) 

Persentase 

(%) 

1 Kurang  20 tahun 0 0% 

2 25 - 35 tahun 8 15,9% 

3 21 – 30 tahun 147 84,1% 

4 31 – 40 tahun  0 0% 

Total 155 100% 

   Sumber: Data responden yang diolah, 2020 

 


