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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Konvensional Marketing Dan 

Digital Marketing Terhadap Keputusan Pembelian Di Sr Kitchen Palopo.Metode 

pengumpulan data yang digunakan adalah penyebaran kuesioner yang disebarkan 

langsung kepada konsumen Sr Kitchen Palopo.Populasi dalam penelitian ini 

adalah konsumen Sr Kitchen Palopo dan penentuan sampel menggunakan non 

random sampling dengan total sampel 35 responden yang kembali.Teknik analisis 

data yang digunakan adalah analisis regresi linear berganda.Berdasarkan hasil 

analisis regresi linear berganda menunjukkan bahwa konvensional marketing 

berpengaruh positif dan signifikan dalam keputusan pembelian, dan digital 

marketing berpengaruh positif dan signifikan dalam keputusan pembelian. 

Kata kunci :Konvensional Marketing, Digital Marketing, Keputusan Pembelian 

 

ABSTRACT 

This study aims to determine the effect of conventional marketing and digital 

marketing on purchasing decisions at Sr Kitchen Palopo. The data collection 

method used is the distribution of questionnaires which are distributed directly to 

the consumers of Sr Kitchen Palopo. The population in this study were Sr Kitchen 

Palopo consumers and the determination of the sample using non-random 

sampling with a total sample of 35 respondents who returned. The data analysis 

technique used is multiple linear regression analysis. Based on the results of 

multiple linear regression analysis shows that conventional marketing has a 

positive and significant effect on purchasing decisions, and digital marketing has 

a positive and significant effect on purchasing decisions. 

Low key :Konventional Marketing, Digital Marketing, Buying decision  
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