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INTISARI

Penelitian ini bertujuan untuk mengetahui apakah pengaruh gaya hidup dan citra
merek berpengaruh signifikan secara simultan dan parsial terhadap minat beli
handphone iphone di Kota Palopo. Teknik yang digunakan dalam penelitian ini
adalah purposive sampling. Dan metode ini menggunakan metode kuantitatif
dengan menggunakan data primer, metode pengambilan data menggunakan survei
kuesioner kepada 100 responden pengguna handphone iphone di Kota Palopo.
Analisis dalam penelitian ini menggunakan analisis regresi linear berganda,
setelah data dikumpulkan data dianalisis menggunakan program SPSS versi 23.
Hasil penelitian ini dengan analisis regresi linear berganda menggunakan uji
parsial (T), uji simultan (F), dan pengujian koefisien determinasi (R).

Berdasarkan hasil penelitian menunjukan bahwa secara simultan dan
parsial gaya hidup dan citra merek berpengaruh positif secara bersama-sama dan
signifikan terhadap minat beli handphone iPhone di kota palopo. Dalam model
yang di bentuk pengaruh gaya hidup dan citra merek terhadap minat beli mampu
menjelaskan bahwa variabel minat beli sebesar 81,4% dan sisanya 18,6%
dipengaruhi oleh variabel lain.

Kata kunci: Gaya Hidup, Citra Merek, dan Minat Beli

ABSTRACK

This study aims to determine whether the influence of lifestyle and brand image
has a significant effect simultaneously and partially on the intention to buy an
iPhone cellphone in Palopo City. The technique used in this research is purposive
sampling. And this method uses a quantitative method using primary data, the
data collection method uses a questionnaire survey of 100 respondents using
iPhone cellphones in Palopo City. The analysis in this study used multiple linear
regression analysis. After the data was collected, the data were analyzed using the
SPSS version 23 program. The results of this study were using multiple linear
regression analysis using the partial test (T), simultaneous test (F), and testing the
coefficient of determination (R2).

Based on the results of the study, it shows that simultaneously and
partially lifestyle and brand image have a jointly and significantly positive effect
on the intention to buy iPhone mobile phones in the city of Palopo. In the model
formed by the influence of lifestyle and brand image on buying interest, it is able
to explain that the variable of buying interest is 81.4% and the remaining 18.6%
is influenced by other variables.

Keywords: Lifestyle, Brand Image, and Purchase Intention
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