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INTISARI 

Penelitian ini bertujuan untuk menguji Pengaruh Bauran Promosi dan Brand 

Image terhadap Keputusan Pembelian Mobil Mitsubishi di PT. Bosowa Berlian 

Motor Cabang Palopo. Populasi penelitian dalam penelitian ini adalah seluruh 

pelanggan PT Bosowa Berlian Motor yang berkunjung di PT Bosowa Berlian 

Motor. Metode pengambilan sampel yang digunakan dalam penelitian ini dengan 

menggunakan cara accidental sampling, yaitu pengambilan sampel yang 

dilakukan saat kebetulan bertemu di lokasi penelitian. Sampel yang diambil dalam 

penelitian ini sebanyak 31 orang. Metode analisis data yang digunakan adalah 

analisis regresi berganda. Hasil penelitian menunjukkan bahwa bauran promosi 

berpengaruh terhadap keputusan pembelian mobil mitsubishi di PT. Bosowa 

Berlian Motor Cabang Palopo. Brand image berpengaruh terhadap keputusan 

pembelian mobil mitsubishi di PT. Bosowa Berlian Motor Cabang Palopo. Bauran 

promosi dan brand image berpengaruh terhadap keputusan pembelian mobil 

mitsubishi di PT. Bosowa Berlian Motor Cabang Palopo.  

  

Kata kunci: Bauran promosi, brand image, keputusan pembelian 
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ABSTRACT 

 

This study aims to examine the effect of promotional mix and brand image on 

purchasing decisions for Mitsubishi cars at PT. Bosowa Berlian Motor Palopo 

Branch. The research population in this study were all customers of PT Bosowa 

Berlian Motor who visited PT Bosowa Berlian Motor. The sampling method used 

in this research is accidental sampling, which is the sampling that is done when 

you happen to meet at the research location. The samples taken in this study were 

31 people. The data analysis method used is multiple regression analysis. The 

results showed that the promotion mix had an effect on purchasing decisions for 

Mitsubishi cars at PT. Bosowa Berlian Motor Palopo Branch. Brand image 

influences the purchase decision for Mitsubishi cars at PT. Bosowa Berlian Motor 

Palopo Branch. Promotion mix and brand image influence the purchase decision 

for Mitsubishi cars at PT. Bosowa Berlian Motor Palopo Branch. 

 

Keywords: Promotion mix, brand image, purchase decision 



 

 

 


