
 

LEMBAR KUESIONER 

 

 

Yth.Bapak/Ibu 

Di Tempat 

 

Hal        : Permohonan Mengisi Kuesioner Penelitian 

 

Dengan Hormat, 

 

Dalam rangka menyusun skripsi guna memenuhi syarat menyelesaikan studi 

program S1 di Fakultas Ekonomi dan Bisnis Universitas Muhammadiyah Palopo, 

peneliti: 

Nama               : Siska 

NIM                : 201620105 

Program Studi : Manajemen 

Alamat   : Jl. Desa Olang II 

 

Bersama ini saya mengharapkan kesediaan anda untuk mengisi daftar 

pernyataan dalam kuesioner ini dengan tujuan sebagai data untuk penyusunan skripsi 

dengan judul: “Pengaruh Bauran Promosi dan Brand Image terhadap Keputusan 

Pembelian Mobil Mitsubishi di PT. Bosowa Berlian Motor Cabang Palopo”. Atas 

kesediaan anda menjawabnya dengan sejujurnya dan sebaik-baiknya saya mengucapkan 

terima kasih.  

 

IDENTITAS RESPONDEN  

Nama    :  

Umur    :  

Jenis kelamin   :  

Pendidikan : 

 

 

Lampiran 1. Kuesioner Penelitian 



 

KETERANGAN  

TS   = Tidak Setuju  

KS   = Kurang Setuju  

N   = Netral  

S   = Setuju  

SS   = Sangat Setuju  

 

CARA PENGISIAN KUESIONER  

1. Isilah kuesioner ini dengan tanda (√) pada kolom yang tersedia  

2. Setiap pernyataan membutuhkan jawaban satu saja  

3. Setelah selesai melakukan pengisian, mohon kuesioner dikembalikan kembali. 

 

A. Variabel Bauran Promosi (X1) 

 

PERNYATAAN TS KS N S SS 

1 PT. Bosowa Berlian Motor Cabang Palopo 

telah menginformasikan iklannya dengan 

baik melalui media cetak 

     

2 Gambar iklan yang ditawarkan cukup 

menarik 

     

3 PT. Bosowa Berlian Motor Cabang Palopo 

sering membuat kegiatan undian berhadiah 

     

4 Hadiah langsung yang disediakan oleh 

perusahaan cukup menarik 

     

5 Brosur-brosur dan selebaran cukup 

informatif dan jelas 

     

6 Penjelasan yang diberikan oleh Staf 

Marketing PT. Bosowa Berlian Motor 

Cabang Palopo membuat saya berminat 

untuk melakukan pembelian 

     

7 Informasi dari penjelasan yang diberikan 

menarik, jelas dan sesuai dengan 

kenyataan sehingga saya berminat 

membeli 

     

8 Perusahaan menjaga hubungan yang baik 

dengan pelanggan 

     

9 PT. Bosowa Berlian Motor Cabang Palopo 

telah menjadi sponsor yang baik dalam 

sebuah event-event 

     

10 PT. Bosowa Berlian Motor Cabang Palopo 

sering memberikan sumbangan kepada 

kegiatan kemasyarakatan 

     

  



 

B. Variabel Brand Image (X2) 

 

PERNYATAAN TS KS N S SS 

1 Mitsubishi merupakan mobil yang 

memiliki citra merek yang baik 
     

2 Mobil mitsubishi merupakan mobil yang 

terkenal di kalangan masyarakat sehingga 

mudah menjual kembali dengan nilai jual 

yang tinggi 

     

3 Mobil merek Mitsubishi merupakan mobil  

yang diproduksi oleh perusahaan yang 

memiliki kredibilitas yang tinggi   

     

4 Mitsubishi adalah mobil dengan teknologi  

dan inovasi yang canggih 
     

5 Mitsubishi merupakan produk yang 

berkualitas dalam kecepatan 
     

6 Mitsubishi memiliki ketersediaan suku 

cadang terbesar dalam industry otomotif 
     

7 Mitsubishi mempunyai jaringan penjualan 

yang luas sehingga memudahkan dalam 

pembelian produk 

     

8 Mitsubishi memberikan jaminan dan 

kenyamanan untuk setiap produknya 
     

9 Mitsubishi merupakan produk yang 

mempunyai daya tahan mesin yang tinggi 
     

10 Mitsubishi mempunyai desain yang masa 

kini 
     

 

 

 

  



 

C. Variabel Keputusan Pembelian (Y) 

 

PERNYATAAN TS KS N S SS 

1 Saya memerlukan mobil untuk keperluan 

keluarga 

     

2 Saya tertarik untuk memiliki Mobil 

Mitsubishi 

     

3 Saya tertarik dengan Mobil Mitsubishi dari 

iklan 

     

4 Saya mencari informasi dari banyak 

sumber mengenai Mobil Mitsubishi 

     

5 Saya memutuskan untuk membeli Mobil 

Mitsubishi setelah mengevaluasi beberapa 

alternatif 

     

6 Saya merasa showroom Mobil Mitsubishi 

ada di mana-mana 

     

7 Saya merasa jumlah produk yang 

keluarkan Mobil Mitsubishi bervarian dan 

memiliki banyak tipe 

     

8 Saya merasa puas membeli produk Mobil  

Mitsubishi 

     

9 Membeli/menggunakan mobil Mitsubishi 

merupakan keputusan yang tepat bagi saya 

     

10 Saya akan merekomendasikan produk 

mobil Mitsubishi kepada orang lain 

     

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

MASTER TABEL 

       
                                 NO UM JK PD 

Bauran Pemasaran (X1) Brand Image (X2) 

       1 2 3 4 5 6 7 8 9 10 Total 1 2 3 4 5 6 7 8 9 10 Total 

       1 1 1 4 4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

       2 2 1 1 4 4 5 5 5 4 4 5 3 4 43 5 4 3 4 4 3 4 5 4 3 39 

       3 1 2 3 4 4 4 4 5 5 5 4 5 4 44 4 4 4 4 4 4 4 4 4 5 41 

       4 2 1 4 4 4 4 4 5 5 5 4 5 4 44 5 4 3 4 4 3 5 5 4 4 41 

       5 1 2 4 4 4 5 4 4 5 5 5 4 4 44 4 4 4 4 4 4 4 4 4 3 39 

       6 2 1 3 4 5 4 5 5 4 5 5 5 3 45 5 4 5 4 5 3 5 5 4 5 45 

       7 1 2 1 4 4 5 4 5 4 4 4 4 4 42 4 4 3 4 5 4 5 4 4 4 41 

       8 2 1 4 4 4 4 5 5 5 4 5 3 4 43 5 4 5 4 4 3 4 5 4 4 42 

       9 2 1 4 4 4 3 4 4 4 5 4 4 3 39 5 4 5 5 5 4 4 4 4 3 43 

       10 2 1 2 4 4 4 4 4 4 4 4 3 4 39 4 5 4 4 5 4 4 4 4 4 42 

       11 2 2 3 5 4 5 4 5 4 4 4 4 4 43 4 4 3 4 4 3 5 5 4 4 40 

       12 1 1 4 4 4 5 5 5 4 5 4 3 3 42 5 5 5 4 5 4 4 5 4 4 45 

       13 2 1 4 4 5 3 4 5 4 4 4 4 4 41 4 5 3 4 5 4 4 5 5 3 42 

       14 2 2 3 3 4 4 5 5 4 5 5 4 4 43 4 5 4 4 5 3 5 4 4 5 43 

       15 2 1 1 5 5 4 5 5 5 5 5 3 3 45 5 4 5 4 5 5 4 5 5 5 47 

       16 1 1 3 4 5 5 5 4 5 4 4 4 4 44 4 5 3 4 5 5 4 4 5 3 42 

       17 2 1 3 3 4 5 5 5 4 3 4 5 4 42 5 5 5 4 4 3 4 5 4 5 44 

       18 2 2 4 5 4 5 5 5 5 5 5 3 3 45 4 4 3 4 5 4 5 4 4 4 41 

       19 1 1 4 4 4 5 5 4 4 5 5 5 4 45 5 4 4 5 5 5 4 4 4 5 45 

       20 2 2 3 5 4 4 4 5 5 5 5 3 4 44 5 4 4 4 4 3 5 5 5 3 42 

       21 1 1 4 3 5 4 5 4 5 5 5 5 5 46 5 5 3 5 5 3 5 4 4 4 43 

       

Lampiran 2. Master Tabel 



 

22 2 1 3 4 4 5 5 4 4 4 5 3 3 41 5 4 4 4 4 4 5 4 4 4 42 

       23 2 1 1 5 5 3 5 3 3 4 5 4 4 41 5 5 4 5 5 3 4 5 5 4 45 

       24 2 1 3 3 5 5 5 4 4 3 4 3 3 39 5 5 5 4 4 4 4 4 4 3 42 

       25 2 1 4 5 5 4 4 5 4 4 4 4 5 44 5 4 3 5 4 3 5 5 4 5 43 

       26 2 1 4 5 4 4 4 5 4 5 5 3 4 43 4 4 4 5 4 5 4 5 4 5 44 

       27 1 1 3 3 5 5 5 4 5 5 5 4 3 44 5 5 3 4 5 4 5 4 5 5 45 

       28 2 1 4 4 4 5 5 5 4 5 4 3 4 43 4 4 3 4 4 3 4 5 4 5 40 

       29 2 2 3 5 4 4 4 4 4 4 4 4 3 40 4 4 4 4 4 4 4 4 4 4 40 

       30 1 1 3 5 5 5 4 5 4 4 4 4 5 45 5 4 5 5 5 3 5 5 5 5 47 

       31 2 1 4 5 5 4 4 4 5 5 4 4 4 44 5 4 3 4 4 4 4 4 5 5 42 

       

                                 
NO UM JK PD 

Keputusan Pembelian (Y) 

  

KET: 

              1 2 3 4 5 6 7 8 9 10 Total 

                  
1 1 1 4 4 4 4 4 4 4 4 4 4 4 40 

  

Umur 

(UM): 

  

Jenis Kelamin (JK): 

  

Pendidikan 

(PD): 

 
2 2 1 1 5 4 4 4 5 4 3 4 4 4 41 

  

1 = 20-35 

tahun 

 

1 = Laki-

Laki 

   

1 = SD 

3 1 2 3 5 4 5 4 4 4 4 4 4 4 42 

  

2 = > 35 tahun 

 

2 = Perempuan 

  

2 = 

SMP 

   
4 2 1 4 4 5 4 4 5 5 3 4 4 4 42 

             

3 = 

SMA 

   5 1 2 4 4 4 4 4 4 4 5 5 4 4 42 

             

4 = Sarjana 

  6 2 1 3 5 5 4 5 5 5 5 5 4 4 47 

                  7 1 2 1 4 4 5 5 4 5 4 5 4 4 44 

                  8 2 1 4 5 4 5 4 5 4 5 4 5 4 45 

                  9 2 1 4 5 4 4 5 4 4 3 4 5 5 43 

                  10 2 1 2 4 4 5 5 4 4 5 4 4 4 43 

                  11 2 2 3 5 4 4 4 5 5 5 4 5 4 45 

                  12 1 1 4 5 4 4 5 4 4 4 4 5 5 44 

                  



 

13 2 1 4 5 4 5 5 4 4 3 4 4 5 43 

                  14 2 2 3 5 5 4 5 5 5 4 5 4 4 46 

                  15 2 1 1 4 4 5 5 5 4 5 5 5 5 47 

                  16 1 1 3 5 5 5 5 5 4 4 5 4 4 46 

                  17 2 1 3 5 4 4 4 5 4 3 5 5 5 44 

                  18 2 2 4 5 5 5 5 4 5 4 4 5 5 47 

                  19 1 1 4 4 4 5 5 5 4 5 5 5 5 47 

                  20 2 2 3 5 4 4 4 4 5 5 5 5 5 46 

                  21 1 1 4 5 5 5 5 5 5 3 5 5 5 48 

                  22 2 1 3 5 5 4 4 4 5 5 4 4 5 45 

                  23 2 1 1 5 5 4 5 4 4 5 4 4 5 45 

                  24 2 1 3 4 4 4 4 4 4 4 5 5 4 42 

                  25 2 1 4 4 4 5 4 4 5 5 5 5 4 45 

                  26 2 1 4 5 4 4 4 5 4 4 4 4 4 42 

                  27 1 1 3 4 4 4 5 4 5 5 5 4 4 44 

                  28 2 1 4 4 4 4 4 4 4 4 5 5 5 43 
      

            29 2 2 3 4 4 4 4 4 4 4 4 4 4 40 
     

             30 1 1 3 4 4 4 5 4 5 5 4 5 5 45 
     

            31 2 1 4 4 4 4 4 4 4 5 4 4 5 42 
 

   
  

            
 

  



 

Frequency Tabel 

 

Umur 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 20-35 tahun 10 32.3 32.3 32.3 

> 35 tahun 21 67.7 67.7 100.0 

Total 31 100.0 100.0  

 

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Laki-laki 23 74.2 74.2 74.2 

Perempuan 8 25.8 25.8 100.0 

Total 31 100.0 100.0  

 

 

Pendidikan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid SD 4 12.9 12.9 12.9 

SMP 1 3.2 3.2 16.1 

SMA 12 38.7 38.7 54.8 

Sarjana 14 45.2 45.2 100.0 

Total 31 100.0 100.0  

 
   

Lampiran 3. Hasil Olah Data  SPSS 



 

Regression 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .702
a .493 .456 1.587 

a. Predictors: (Constant), Brand Image, Bauran Promosi 

 

ANOVA
a 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 68.468 2 34.234 13.597 .000
b 

Residual 70.500 28 2.518   

Total 138.968 30    

a. Dependent Variable: Keputusan Pembelian 

b. Predictors: (Constant), Brand Image, Bauran Promosi 

 

 

Coefficients
a 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.449 7.597  .586 .563 

Bauran 

Promosi 
.508 .152 .466 3.344 .002 

Brand Image .420 .140 .418 2.997 .006 

a. Dependent Variable: Keputusan Pembelian 

 

  



 

Frequency Tabel 

 

 

BP1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 5 16.1 16.1 16.1 

Setuju 16 51.6 51.6 67.7 

Sangat Setuju 10 32.3 32.3 100.0 

Total 31 100.0 100.0  

 

 

BP2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 20 64.5 64.5 64.5 

Sangat Setuju 11 35.5 35.5 100.0 

Total 31 100.0 100.0  

 

 

BP3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 3 9.7 9.7 9.7 

Setuju 14 45.2 45.2 54.8 

Sangat Setuju 14 45.2 45.2 100.0 

Total 31 100.0 100.0  

 

 

 

 

 

 



 

BP4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 15 48.4 48.4 48.4 

Sangat Setuju 16 51.6 51.6 100.0 

Total 31 100.0 100.0  

 

 

BP5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 1 3.2 3.2 3.2 

Setuju 12 38.7 38.7 41.9 

Sangat Setuju 18 58.1 58.1 100.0 

Total 31 100.0 100.0  

 

 

 

 

BP6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 1 3.2 3.2 3.2 

Setuju 19 61.3 61.3 64.5 

Sangat Setuju 11 35.5 35.5 100.0 

Total 31 100.0 100.0  

 

 

 

 

 

 

 



 

BP7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 2 6.5 6.5 6.5 

Setuju 13 41.9 41.9 48.4 

Sangat Setuju 16 51.6 51.6 100.0 

Total 31 100.0 100.0  

 

 

BP8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 17 54.8 54.8 54.8 

Sangat Setuju 14 45.2 45.2 100.0 

Total 31 100.0 100.0  

 

 

BP9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 11 35.5 35.5 35.5 

Setuju 14 45.2 45.2 80.6 

Sangat Setuju 6 19.4 19.4 100.0 

Total 31 100.0 100.0  

 

 

 

 

 

 

 

 

 



 

BP10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 9 29.0 29.0 29.0 

Setuju 19 61.3 61.3 90.3 

Sangat Setuju 3 9.7 9.7 100.0 

Total 31 100.0 100.0  

 

BI1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 13 41.9 41.9 41.9 

Sangat Setuju 18 58.1 58.1 100.0 

Total 31 100.0 100.0  

 

BI2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 21 67.7 67.7 67.7 

Sangat Setuju 10 32.3 32.3 100.0 

Total 31 100.0 100.0  

 

 

BI3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 12 38.7 38.7 38.7 

Setuju 11 35.5 35.5 74.2 

Sangat Setuju 8 25.8 25.8 100.0 

Total 31 100.0 100.0  

 

 



 

BI4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 24 77.4 77.4 77.4 

Sangat Setuju 7 22.6 22.6 100.0 

Total 31 100.0 100.0  

 

 

BI5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 16 51.6 51.6 51.6 

Sangat Setuju 15 48.4 48.4 100.0 

Total 31 100.0 100.0  

 

 

BI6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 13 41.9 41.9 41.9 

Setuju 14 45.2 45.2 87.1 

Sangat Setuju 4 12.9 12.9 100.0 

Total 31 100.0 100.0  

 

 

BI7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 19 61.3 61.3 61.3 

Sangat Setuju 12 38.7 38.7 100.0 

Total 31 100.0 100.0  

 

 



 

BI8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 16 51.6 51.6 51.6 

Sangat Setuju 15 48.4 48.4 100.0 

Total 31 100.0 100.0  

 

 

BI9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 23 74.2 74.2 74.2 

Sangat Setuju 8 25.8 25.8 100.0 

Total 31 100.0 100.0  

 

 

BI10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 7 22.6 22.6 22.6 

Setuju 12 38.7 38.7 61.3 

Sangat Setuju 12 38.7 38.7 100.0 

Total 31 100.0 100.0  

 

 

KP1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 14 45.2 45.2 45.2 

Sangat Setuju 17 54.8 54.8 100.0 

Total 31 100.0 100.0  

 

 



 

KP2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 23 74.2 74.2 74.2 

Sangat Setuju 8 25.8 25.8 100.0 

Total 31 100.0 100.0  

 

 

KP3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 20 64.5 64.5 64.5 

Sangat Setuju 11 35.5 35.5 100.0 

Total 31 100.0 100.0  

 

 

KP4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 16 51.6 51.6 51.6 

Sangat Setuju 15 48.4 48.4 100.0 

Total 31 100.0 100.0  

 

 

KP5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 19 61.3 61.3 61.3 

Sangat Setuju 12 38.7 38.7 100.0 

Total 31 100.0 100.0  

 

 



 

KP6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 19 61.3 61.3 61.3 

Sangat Setuju 12 38.7 38.7 100.0 

Total 31 100.0 100.0  

 

 

KP7 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Netral 6 19.4 19.4 19.4 

Setuju 11 35.5 35.5 54.8 

Sangat Setuju 14 45.2 45.2 100.0 

Total 31 100.0 100.0  

 

 

KP8 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 17 54.8 54.8 54.8 

Sangat Setuju 14 45.2 45.2 100.0 

Total 31 100.0 100.0  

 

 

KP9 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 17 54.8 54.8 54.8 

Sangat Setuju 14 45.2 45.2 100.0 

Total 31 100.0 100.0  

 

 



 

KP10 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Setuju 17 54.8 54.8 54.8 

Sangat Setuju 14 45.2 45.2 100.0 

Total 31 100.0 100.0  
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BAURAN PROMOSI (r tabel = 0,301) 

 

Correlations 

 BP1 BP2 BP3 BP4 BP5 BP6 BP7 BP8 BP9 BP10 Bauran Promosi 

BP1 Pearson Correlation 1 .022 -.203 -.437
* .107 -.055 .135 -.025 -.277 .078 .347 

Sig. (2-tailed)  .904 .272 .014 .565 .769 .468 .895 .132 .677 .431 

N 31 31 31 31 31 31 31 31 31 31 31 

BP2 Pearson Correlation .022 1 -.197 .178 -.245 .057 -.106 .004 .166 .129 .428 

Sig. (2-tailed) .904  .287 .337 .184 .760 .569 .981 .374 .490 .179 

N 31 31 31 31 31 31 31 31 31 31 31 

BP3 Pearson Correlation -

.203 
-.197 1 .330 .175 .135 -.159 .003 -.153 -.073 .359 

Sig. (2-tailed) .272 .287  .070 .347 .468 .393 .986 .412 .696 .160 

N 31 31 31 31 31 31 31 31 31 31 31 

BP4 Pearson Correlation -

.437

* 

.178 .330 1 -.089 -.020 -.024 .490
** -.127 -.317 .302 

Sig. (2-tailed) .014 .337 .070  .632 .917 .899 .005 .497 .082 .274 

N 31 31 31 31 31 31 31 31 31 31 31 

BP5 Pearson Correlation .107 -.245 .175 -.089 1 .165 .124 -.079 -.100 .126 .366
* 



 

Sig. (2-tailed) .565 .184 .347 .632  .376 .505 .674 .591 .499 .043 

N 31 31 31 31 31 31 31 31 31 31 31 

BP6 Pearson Correlation -

.055 
.057 .135 -.020 .165 1 .443

* .181 .051 -.007 .560
** 

Sig. (2-tailed) .769 .760 .468 .917 .376  .013 .330 .784 .972 .001 

N 31 31 31 31 31 31 31 31 31 31 31 

BP7 Pearson Correlation .135 -.106 -.159 -.024 .124 .443
* 1 .388

* .091 -.115 .534
** 

Sig. (2-tailed) .468 .569 .393 .899 .505 .013  .031 .625 .539 .002 

N 31 31 31 31 31 31 31 31 31 31 31 

BP8 Pearson Correlation -

.025 
.004 .003 .490

** -.079 .181 .388
* 1 -.156 -.141 .424

* 

Sig. (2-tailed) .895 .981 .986 .005 .674 .330 .031  .401 .448 .017 

N 31 31 31 31 31 31 31 31 31 31 31 

BP9 Pearson Correlation -

.277 
.166 -.153 -.127 -.100 .051 .091 -.156 1 .304 .310 

Sig. (2-tailed) .132 .374 .412 .497 .591 .784 .625 .401  .096 .102 

N 31 31 31 31 31 31 31 31 31 31 31 

BP10 Pearson Correlation .078 .129 -.073 -.317 .126 -.007 -.115 -.141 .304 1 .333 

Sig. (2-tailed) .677 .490 .696 .082 .499 .972 .539 .448 .096  .067 

N 31 31 31 31 31 31 31 31 31 31 31 



 

Bauran 

Promosi 

Pearson Correlation .147 .248 .259 .203 .366
* .560

** .534
** .424

* .300 .333 1 

Sig. (2-tailed) .431 .179 .160 .274 .043 .001 .002 .017 .102 .067  

N 31 31 31 31 31 31 31 31 31 31 31 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

Reliability (0,600) 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.694 10 

 

  



 

BRAND IMAGE (r tabel = 0,301) 

 

Correlations 

 BI1 BI2 BI3 BI4 BI5 BI6 BI7 BI8 BI9 BI10 Brand Image 

BI1 Pearson Correlation 1 .027 .356
* .303 .038 -.266 .139 .300 .202 .094 .536

** 

Sig. (2-tailed)  .885 .049 .098 .839 .148 .457 .102 .275 .617 .002 

N 31 31 31 31 31 31 31 31 31 31 31 

BI2 Pearson Correlation .027 1 .025 -.043 .437
* -.010 -.123 -.116 .224 -.145 .367 

Sig. (2-tailed) .885  .893 .820 .014 .958 .508 .535 .226 .435 .146 

N 31 31 31 31 31 31 31 31 31 31 31 

BI3 Pearson Correlation .356
* .025 1 .088 .076 .050 -.288 .158 -.090 .087 .501

** 

Sig. (2-tailed) .049 .893  .638 .684 .789 .116 .397 .630 .640 .004 

N 31 31 31 31 31 31 31 31 31 31 31 

BI4 Pearson Correlation .303 -.043 .088 1 .249 .004 .046 .095 .034 .188 .462
** 

Sig. (2-tailed) .098 .820 .638  .177 .984 .806 .613 .855 .310 .009 

N 31 31 31 31 31 31 31 31 31 31 31 

BI5 Pearson Correlation .038 .437
* .076 .249 1 .223 .158 -.163 .314 .049 .574

** 

Sig. (2-tailed) .839 .014 .684 .177  .228 .395 .382 .085 .794 .001 

N 31 31 31 31 31 31 31 31 31 31 31 

BI6 Pearson Correlation -.266 -.010 .050 .004 .223 1 -.439
* -.440

* .143 -.034 .314 



 

Sig. (2-tailed) .148 .958 .789 .984 .228  .013 .013 .442 .856 .444 

N 31 31 31 31 31 31 31 31 31 31 31 

BI7 Pearson Correlation .139 -.123 -.288 .046 .158 -.439
* 1 .026 -.015 .178 .400 

Sig. (2-tailed) .457 .508 .116 .806 .395 .013  .891 .938 .337 .591 

N 31 31 31 31 31 31 31 31 31 31 31 

BI8 Pearson Correlation .300 -.116 .158 .095 -.163 -.440
* .026 1 .167 .133 .368 

Sig. (2-tailed) .102 .535 .397 .613 .382 .013 .891  .371 .475 .145 

N 31 31 31 31 31 31 31 31 31 31 31 

BI9 Pearson Correlation .202 .224 -.090 .034 .314 .143 -.015 .167 1 -.028 .424
* 

Sig. (2-tailed) .275 .226 .630 .855 .085 .442 .938 .371  .881 .017 

N 31 31 31 31 31 31 31 31 31 31 31 

BI10 Pearson Correlation .094 -.145 .087 .188 .049 -.034 .178 .133 -.028 1 .491
** 

Sig. (2-tailed) .617 .435 .640 .310 .794 .856 .337 .475 .881  .005 

N 31 31 31 31 31 31 31 31 31 31 31 

Brand 

Image 

Pearson Correlation .536
** .267 .501

** .462
** .574

** .143 .100 .268 .424
* .491

** 1 

Sig. (2-tailed) .002 .146 .004 .009 .001 .444 .591 .145 .017 .005  

N 31 31 31 31 31 31 31 31 31 31 31 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 



 

Reliability (0,600) 

 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.630 10 

 

 

  



 

KEPUTUSAN PEMBELIAN (r tabel = 0,301) 

 

 

Correlations 

 KP1 KP2 KP3 KP4 KP5 KP6 KP7 KP8 KP9 KP10 Keputusan Pembelian 

KP1 Pearson Correlation 1 .387
* -.004 .100 .322 .056 -.289 -.218 .042 .172 .320 

Sig. (2-tailed)  .031 .981 .591 .077 .766 .115 .238 .822 .354 .079 

N 31 31 31 31 31 31 31 31 31 31 31 

KP2 Pearson Correlation .387
* 1 .025 .314 .288 .439

* -.103 .057 -.239 .057 .478
** 

Sig. (2-tailed) .031  .894 .085 .116 .013 .581 .759 .195 .759 .006 

N 31 31 31 31 31 31 31 31 31 31 31 

KP3 Pearson Correlation -.004 .025 1 .361
* .103 -.036 .014 .140 .140 .004 .403

* 

Sig. (2-tailed) .981 .894  .046 .582 .849 .939 .453 .453 .981 .025 

N 31 31 31 31 31 31 31 31 31 31 31 

KP4 Pearson Correlation .100 .314 .361
* 1 .026 .158 .011 .159 .029 .289 .565

** 

Sig. (2-tailed) .591 .085 .046  .891 .395 .953 .393 .876 .115 .001 

N 31 31 31 31 31 31 31 31 31 31 31 

KP5 Pearson Correlation .322 .288 .103 .026 1 .048 -.183 .210 .077 -.189 .363
* 

Sig. (2-tailed) .077 .116 .582 .891  .797 .326 .256 .679 .309 .045 

N 31 31 31 31 31 31 31 31 31 31 31 



 

KP6 Pearson Correlation .056 .439
* -.036 .158 .048 1 .166 .210 .077 -.056 .488

** 

Sig. (2-tailed) .766 .013 .849 .395 .797  .373 .256 .679 .766 .005 

N 31 31 31 31 31 31 31 31 31 31 31 

KP7 Pearson Correlation -.289 -.103 .014 .011 -.183 .166 1 .118 .033 -.052 .395 

Sig. (2-tailed) .115 .581 .939 .953 .326 .373  .527 .860 .780 .107 

N 31 31 31 31 31 31 31 31 31 31 31 

KP8 Pearson Correlation -.218 .057 .140 .159 .210 .210 .118 1 .218 -.042 .445
* 

Sig. (2-tailed) .238 .759 .453 .393 .256 .256 .527  .238 .822 .012 

N 31 31 31 31 31 31 31 31 31 31 31 

KP9 Pearson Correlation .042 -.239 .140 .029 .077 .077 .033 .218 1 .479
** .445

* 

Sig. (2-tailed) .822 .195 .453 .876 .679 .679 .860 .238  .006 .012 

N 31 31 31 31 31 31 31 31 31 31 31 

KP10 Pearson Correlation .172 .057 .004 .289 -.189 -.056 -.052 -.042 .479
** 1 .384

* 

Sig. (2-tailed) .354 .759 .981 .115 .309 .766 .780 .822 .006  .033 

N 31 31 31 31 31 31 31 31 31 31 31 

Keputu

san 

Pembel

ian 

Pearson Correlation .320 .478
** .403

* .565
** .363

* .488
** .295 .445

* .445
* .384

* 1 

Sig. (2-tailed) .079 .006 .025 .001 .045 .005 .107 .012 .012 .033  

N 
31 31 31 31 31 31 31 31 31 31 31 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 



 

 

Reliability (0,600) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.638 10 
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DAFTAR RIWAYAT HIDUP 

 

1. Data Pribadi  

1. Nama Lengkap   : Siska 

2. Tempat & Tanggal Lahir : Olang, 05 Juli 1998 

3. Agama    : Islam 

4. Alamat Rumah   : Desa Olang II 

2. Nama Orang Tua  

1. Ayah     : Samsuddin 

2. Ibu    : Hj. Barleang 

3. Pendidikan 

1. SDN 55 Olang, Tamat Tahun 2010 

2. SMPN 3 Bupon, Tamat Tahun 2013 

3. SMKN 1 Terpadu, Tamat Tahun 2016 
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